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Text 1

Sport is heading for an indissoluble marriage with television and the passive spectator will enjoy a
private paradise. All of this will be in the future of sport. The spectator (the television audience) will be the
priority and professional clubs will have to readjust their structures to adapt to the new reality: sport as a
business.

The new technologies will mean that spectators will no longer have to wait for broadcasts by the
conventional channels. They will be the ones who decide what to see. And they will have to pay for it. In
the United States the system of the future has already started: pay-as-you-view. Everything will be offered
by television and the spectator will only have to choose. The review Sports Illustrated recently published
a full profile of the life of the supporter at home in the middle of the next century. It explained that the
consumers would be able to select their view of the match on a gigantic, flat screen occupying the whole of
one wall, with images of a clarity which cannot be foreseen at present; they could watch from the trainer’s
bench, from the stands just behind the batter in a game of baseball or from the helmet of the star player
in an American football game. And at their disposal will be the same options the producer of the recorded
program has: to select replays, to choose which camera to use and to decide on the sound—whether to hear
the public, the players, the trainer and so on.

Many sports executives, largely too old and too conservative to feel at home with the new technologies,
will believe that sport must control the expansion of television coverage in order to survive and ensure that
spectators attend matches. They do not even accept the evidence which contradicts their view: while there
is more basketball than ever on television, for example, it is also certain that basketball is more popular than
ever.

It is also the argument of these sports executives that television is harming the modest teams. This
is true, but the future of those teams is also modest. They have reached their ceiling. It is the law of the
market. The great events continually attract larger audiences.

The world is being constructed on new technologies so that people can make the utmost use of their
time and, in their home, have access to the greatest possible range of recreational activities. Sport will have
to adapt itself to the new world. The most visionary executives go further. Their philosophy is: rather than
see television take over sport, why not have sports take over television?

1. What does the writer mean by the use of the phrase “an indissoluble marriage” in the first paragraph?
[A] Sport is combined with television. [B] Sport controls television.
[C] Television dictates sport. [D] Sport and television will go their own ways.
2.  What does “They” in Line 2, Para. 2 stand for?
[A] Broadcasts. [B] Channels. [C] Spectators. [D] Technologies.



2 | BB AR 1005

3.  How do many sports executives feel with the new technologies?
[A] They are too old to do anything.
[B] They feel ill at ease.
[C] They feel completely at home.
[D] Technologies can go hand in hand with sport.

4. What is going to be discussed in the following paragraphs?
[A] The philosophy of visionary executives.
[B] The process of television taking over sport.
[C] Television coverage expansion.
[D] An example to show how sport has taken over television.

5. What might be the appropriate title of this passage?

[A] The Arguments of Sports Executives. [B] The Philosophy of Visionary Executives
[C] Sport and Television in the 21st Century [D] Sports: A Business
B Scagit s b
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1. It explained that the consumers would be able to select their view of the match on a gigantic, flat
screen occupying the whole of one wall, with images of a clarity which cannot be foreseen at present;
they could watch from the trainer’s bench, from the stands just behind the batter in a game of baseball
or from the helmet of the star player in an American football game.

I HT] A48y 69 £ F &It explained that the consumers...; they..., that/s @49 &M &) B
A5 HREG I 61 LR, H —AFF 9] 9 4) 89 £F Hthe consumers would be able to select their
view (of the match), /~33427&on a gigantic, flat screentf k%, ILIE 5 334275 occupying the whole
of one wallf=4~18 42 & with images of a clarity/f & & £ &% 4fscreen, clarity/& @3k — N E 35 4]
which...present*f L3t 471545, 5 =/ANIF 7 4 4) 49 £ Athey could watch, J&d =ANJF5] 694374245
Y4k #%: from...bench, from...baseball or from...game.

2. And at their disposal will be the same options the producer of the recorded program has: to select
replays, to choose which camera to use and to decide on the sound—whether to hear the public, the
players, the trainer and so on.

FERIDHTY K& A —/ % F EB K LM, at their disposal 7 &35, will beh £33, the same
options 7 £.3%, options/s &k — /N F &M &) the...hasst L3 AT1546 . § 56 @ = A 5F 9] 69 R € Kto
select..., to choose...and to decide...sound*toptionsi# /74N L HLER , B 75 )6 @ 69 A4 £ Xwhether
to hear...on*tdecide on the soundi# /74 LHLA .

3. Many sports executives, largely too old and too conservative to feel at home with the new technologies,
will believe that sport must control the expansion of television coverage in order to survive and ensure
that spectators attend matches.

[ %8537 ) A& 4) 89 2% Many sports executives will believe that..., SiZ-5 X &) &)W 5374215
largely...technologies*Many sports executivesi#t 474 3L, that/d @R —/NEiEME) o ZEENG
#J £ - A sport must control the expansion (of television coverage), 7~/ & Xin order to survive and ensure
that.. ./ B #9K3%
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Text 2

Less than 40 years ago in the United States, it was common to change a one-dollar bill for a dollar’s
worth of silver. That is because the coins were actually made of silver. But those days are gone. There is
no silver in today’s coins. When the price of the precious metal rises above its face value as money, the
metal will become more valuable in other uses. Silver coins are no longer in circulation because the silver
in coins is worth much more than their face value. A silver firm could find that it is cheaper to obtain silver
by melting down coins than by buying it on the commodity markets. Coins today are made of an alloy of
cheaper metals.

Gresham’s Law, named after Sir Thomas Gresham, argues that “good money” is driven out of
circulation by “bad money”. Good money differs from bad money because it has higher commodity value.

Gresham lived in the 16th century in England where it was common for gold and silver coins to be
debased. Governments did this by mixing cheaper metals with gold and silver. The governments could thus
make a profit in coinage by issuing coins that had less precious metal than the face value indicated. Because
different mixings of coins had different amounts of gold and silver, even though they bore the same face
value, some coins were worth more than others as commodities. People who dealt with gold and silver
could easily see the difference between the “good” and the “bad” money. Gresham observed that coins with
a higher content of gold and silver were kept rather than being used in exchange, or were melted down for
their precious metal. In the mid-1960s when the U.S. issued new coins to replace silver coins, Gresham’s

Law went right in action.

1. Why was it possible for Americans to use a one-dollar bill for a dollar’s worth of silver?
[A] Because there was a lot of silver in the United States.
[B] Because money was the medium of payment.
[C] Because coins were made of silver.

[D] Because silver was considered worthless.

2. Today’s coins in the United States are made of
[A] some precious metals [B] silver and some precious metals
[C] various expensive metals [D] some inexpensive metals

3. What is the difference between “good money” and “bad money”?
[A] They are circulated in different markets.
[B] They are issued in different face values.
[C] They are made of different amounts of gold and silver.
[D] They have different uses.

4. The word “debased” (Line 2, Para. 3) most probably means .
[A] debated [B] degraded [C] abolished [D] appreciated
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5. What was the purpose of the governments issuing new coins by mixing cheaper metals with gold and
silver in the 16th century?
[A] They wanted to reserve some gold and silver for themselves.
[B] There was neither enough gold nor enough silver.
[C] New coins were easier to be made.
[D] They could make money.

B SCEgs s
A E ] R R T AR T iR IR
Bl SRR T Bt < & B b e e 0 R AL
FoBe SR EIGEN — “Hm” BACCRT7 S
F=Be B TR R AR A

B i i e
1. M AsE AT 3o 2 Wi H— 35 o R h 2
[A] RASEEA KERHR . [B] K MR 2 S AT A
[C] Al ok R A2 AR i Y . [D] B AR & A T E ) .

[ZBXR]) C, WM., 44T 155 i9use a one-dollar bill for a dollar’s worth of silver st Z 4% 5] %
— & E 4, IS =4 P e9That is because 7 VA #i & £ % fEbecauseZ )&, [C]PR 2 because)s #9 M 2%,
A EHEE,

[APA P A& [BIREARAFE, 2P KIA, [D]R F 49 worthlessF= X F 89 precioustd
i
2. EEIFERE T H I

[A] — 548 [B] 1 — Lo 5t 4> )
[C] &Fhir )R [D] —L&hth & s

[ZE]1D, @HE. HRIEMT155 38 Today’s coinsst F A% 3] 5 — & % v9 & (There is no silver in
today’s coins)#» 3% /& — &) (Coins today are made of an alloy of cheaper metals). #&#&E#/E—4], T4r[D]
A EHEE,

[A]FR ¥ #9precious, [B]3 ¥ #9silverFeprecious, VAZ[C]H P #Jexpensiveds] 5 X P #9no silverF=
cheaper#8 7 J& .

3.0 YR CHmT XA

[A] EATEAF T B, [B] EATTCAAN R I & AT

[C] EATEH AN [R] & 2 1 S AR ko [D] EAIHA A F

[ZER]C, TR, RIEHM T 125 Fthe difference between “good money” and “bad money” £
123 % B 5 =8, AT P eddifferencext &% 4) ¥ #gdiffer from, ARABEZE TH, “RBH7 Fo “%

T R A ETEEA L FH R M (higher commodity value), A% =k % w9 4) (Because different

mixings of coins had different amounts of gold and silver...some coins were worth more than others as

commodities) T4, L FHH LKL ZTEZAFLHO A RN, HbTh, “BH” fo “H 57 8

RANETEEEETWRRE, R[CIRAAEHELE, [AFDPRAL T ARL, [B]RE L #they bore

the same face value 85 /g .

4. “debased” —I(EH =B AT RA W RENE 2 o
[A] 4+t [B] i F 4, (57 A%
[C] B [D] R B
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[ZX]B, 1aLR. *#Eeg M RRM ET X, “debased” HILAEF ZBFE—4., H =4
¥ &) Governments did this$5 # 3% 5% debase gold and silver coins, /)& # #7by mixing cheaper metals with
gold and silver™ 4=, debase gold and silver coins35 69,2 “f& 2-4R4% T 69 o JR(INAEL) EAR” , w AL AR
P RABPRFA LT LiEH, WAERLE,

5. 16 BUR R AT B BRAY 4 )8 AN G RV A I i FBn R M B 12 A4 2

[A] fBATTAE N E E i % 48R . [B] A 44 .
[C] Bk i SE 25 5 il i [D] A TR AT o

[ZX]) D, @AHE. HIEAT1557916th centuryFrissuing coinsEAL3] H =k % =47, [D]PRA P
#ymake money>2 L ¥ make a profitd) Bl L B, 3 A EAEZE, [A]. [B]F=[C]PRA L35 kA&,

N N R
silver ['silva] n. 48; R &, K indicate ['indikeit] vt. ¥ 7~; & ¥
coin [koin] n. # T , 4T bear [bea] vt. Z %, ZWt; M, AHH; WA,
circulation [,se:kju'leif on] n. fE 3 ; W& A
obtain [eb'tein] vt. &, &3] deal with 4L 38, J7fF
melt [melt] v. @b, JEfh; (F)# E, (#)Z# | rather than 1 &

Wk exchange [iks't[eind3] vt. K #, T i#; ik,
commodity [ke'moditi] n. B &, %4 n XY, B i
argue ['a:gju:] v 4it, %7b; %K, KA replace [ripleis] ve. KA, EUK; Fit, %
differ from -+ & degrade [di'greid] ve. £ F& 5, {E (5 Jit) B 1K
debase [dibeis] v fER(H, BRI R) appreciate [8'pri:[ieit] vi. AL, FHiR; Hpeeeee- *
coinage [koinid3] n. 3 ; T #HE; & R
issue [iful v M, &£4T; md, LW reserve [rizowv] vt. R 94, 9, 4, BT
precious ['prefes]a. HHty, HEW, FTHW
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1. Gresham lived in the 16th century in England where it was common for gold and silver coins to be
debased.
[ZE47 4] A& 69 £F 2 Gresham lived, 435427 in the 16th century/F B[]k 3%, /842 Ein
Englandff 3 5K 3%, England/& & ¥k — ANwhere 5| 589 T 3& M &) 33 L ATIEA4F 2238 A 8) & —Ait
be adj. for sb. to do#] & ,

2. The governments could thus make a profit in coinage by issuing coins that had less precious metal than
the face value indicated.
[/ 45r#r )] K& 69 £ F 52 The governments could make a profit, 478 4Z#&in coinagetf L E Ik
&, 4184235 by issuing coinstk 7 XK i5, coins/z @ ¥k — /Nthat 3] 569 35 &) xF L 470640, 52
PEME) 64— A~thanF| 589 FL#IK 75 MK 4] the face value indicated.
3. Gresham observed that coins with a higher content of gold and silver were kept rather than being used
in exchange, or were melted down for their precious metal.
[E#5 ) A4 85 £ F % Gresham observed that..., that3| FEEM A, ZEEME) B L1552
coins, 342 with...silvertE G & & #5165 4fcoins, J& @Ik AN I+7] 49185 4. were...exchanged

were...metal .
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Text 3

Names have gained increasing importance in the competitive world of higher education. As colleges
strive for market share, they are looking for names that project the image they want or reflect the changes
they hope to make. Trenton State College, for example, became the College of New Jersey nine years ago
when it began raising admissions standards and appealing to students from throughout the state.

“All T hear in higher education is, brand, brand, brand,” said Tim Westerbeck, who specializes in
branding and is managing director of Lipman Hearne, a marketing firm based in Chicago that works
with universities and other nonprofit organizations. “There has been a sea change over the last 10 years.
Marketing used to be almost a dirty word in higher education.”

Not all efforts at name changes are successful, of course. In 1997, the New School for Social Research
became New School University to reflect its growth into a collection of eight colleges, offering a list of
majors that includes psychology, music, urban studies and management. But New Yorkers continued to call
it the New School.

Now, after spending an undisclosed sum on an online survey and a marketing consultant’s creation
of “naming structures”“brand architecture” and “identity systems’, the university has come up with a new
name: the New School. Beginning Monday, it will adopt new logos (##1X), banners, business cards and
even new names for the individual colleges, all to include the words “the New School”.

Changes in names generally reveal significant shifts in how a college wants to be perceived. In altering
its name from Cal State, Hayward, to Cal State, East Bay, the university hoped to project its expanding role
in two mostly suburban countries east of San Francisco.

The University of Southern Colorado, a state institution, became Colorado State University at Pucblo
two years ago, hoping to highlight many internal changes, including offering more graduate programs and
setting higher admissions standards.

Beaver College turned itself into Arcadia University in 2001 for several reasons: to break the
connection with its past as a women’s college, to promote its growth into a full-fledged(5€ 4=l # )
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university and officials acknowledged, to eliminate some jokes about the college’s old name on late-night
television and “morning zoo” radio shows.

Many college officials said changing a name and image could produce substantial results. At Arcadia,
in addition to the rise in applications, the average student’s test score has increased by 60 points, Juli
Roebeck, an Arcadia spokeswoman, said.

1. Which of the following is NOT the reason for colleges to change their names?
[A] They prefer higher education competition.
[B] They try to gain advantage in market share.
[C] They want to project their image.
[D] They hope to make some changes.

2. Itis implied that one of the most significant changes in higher education in the past decade is
[A] the brand [B] the college names
[C] the concept of marketing [D] the list of majors

3. The phrase “come up with” (Line 2, Para. 4) probably means
[A] catch up with [B] deal with
[C] put forward [D] come to the realization

4. The case of name changing from Cal State, Hayward to Cal State, East Bay indicates that the university

[A] is perceived by the society [B] hopes to expand its influence
[C] prefers to reform its teaching programs [D] expects to enlarge its campus

5. According to the spokeswoman, the name change of Beaver College
[A] turns out very successful [B] fails to attain its goal
[C] has eliminated some jokes [D] has transformed its status

B g s

AR HE i R T R R A E AL LR S .

B 18 5% R B A R AR K R A

B IS Tim Westerbeck (1F i€ 4 Hh i & 45 7 1 45 20F U &0 32 2 = A0 .
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[A] AAITBE X e S B A R TE 4 [B] ATl E T 37 43 0 rp AR AL 3
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[ZBER] A, FIRB. BIE DA FRT P 69425 3Fthe reasonEALF) 5 — B H =4 . As
colleges strive for market share, they are looking for names that project the image they want or reflect the
changes they hope to make. as& & /& B #)3%F #3570, P vAstrive for market share% 524 & 4% 49—
NEE, BP[BIRASKE LM —ANRA, Ik, that?] F89 7B A FLBLH T FRE L85 5ME
ANJR B . project the image they want#=reflect the changes they hope to make, BP[C]* #=[D]® & 5
RELWGBITARE ., [A]R P oprefers TAFT AR, M BL[A]RLRGEFIE, BHR[A]HE
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2. NEWR, SEHEERFAEFREENEN & .
[A] kb fi [B] K2ke 44 [C] E M [D] Ell H =%

[ZXR]) C, HIE., RIEAM T P 49125 #Fone of the most significant changes#=in the past decade
FALF) 5 — B840 % — 4] . There has been a sea change over the last 10 years, 3.3 T —4) %fa sea
change#t 47 & 5L9 : Marketing used to be almost a dirty word in higher education, 1&#&used to[id %
THEMEFCLAECZRMT)]T AR, a sea changest & marketing /& 2 5 20 7 AT E 49 WAL T AL,
B SL[C] H EA A5

[A]RA[C]RGBEARANEZ—, T TFH @, [BRALMINE, miEdE+FE@RETIH,
[DIAETRY AR,

3. JHIE “come up with” CGHEUUELEE —AT)ME A AT RE 2 .

[A] # L [B] b2 [C] #2 i [D] &R

[ZEX]C, 1AL, come up withiBILEF Wk FE —8&, XFENEERL: b, EEFT—
ERNTFHFTERTELIAS AR F DGR E “GHIRER" “SBMEM” F= “FhRA
JB, TIRFRET —AHLF: :FR, WALR PIAF[BIRY RGFEEE, TAHER, DG @
REESREE, TABHR, [CPAFSER, AEHLE,

4. IR PHSL R AU IRAE 73K A NN PH SR 2R T8 7 B )52 WAL

[A] 23] /A2 AN [B] A B Km0 /)
[C] BESCEH A [D] A B4 KA

[ZEXR]1B, GHEM. @F kt, 546024 TEP—AIE, LFF ABEICal Statedd ] F 72
A TAERRIZ L H — & 42 He9ULE . Changes in names generally reveal significant shifts in how a college
wants to be perceived(F Ll F TAR TR FEF ARG NI F @ EWETRET), LA,
FRELAAT T RAESHm A, b, ZHEH =4 /535 the university hoped to project its
expanding role... LG TR E LR A T H KFra s, BB A EHEE,

[A]R xR Sy W g, JR 3% R 69 4% 18] T shifts, [C]*R F #9teaching programs#=[D]*R F 49
campus¥y & T ¥ AH .

5. WRELREFN, WHREREEAS .

[A] 45 F 2 A BTh it [B] ARSI H bR
[C] HBR T —4E5E [D] 2048 7 Homhfr

[ZBER] A, AHH. RELT P 9425 FAspokeswoman F A5 LF R G — 4] . At Arcadia, in
addition to the rise in applications, the average student’s test score has increased by 60 points, Juli Roebeck,
an Arcadia spokeswoman, said(I7T 2k I X 5249 — & 4 & = AJuli Roebeckt., AL % 3 3k 77 5k I
KEFWARA T E m, FAF KT RGAIREZ T605), XA ILARFIRE LA FFRERFH
ROGRIFLER, LAAGIATF IR L LA R, BH[A]PR A EFHEE.

[BRife R L EEAR, [CPREARELPHAT, ERALXXTATHRTHAE, [DIRETL
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competitive [kom'petitiv] a. 7 4y, 3 ; reflect [ri'flekt] v. B4, B3, KB, B57; &
WREW; ARFAN &, BF
strive [straiv] vi. %7, &3, % appeal to % 5| ; VFiF

project ['prodzekt] n. %, itxl; &, J | specialize ['spe[alaiz] vi. (in)% |18 %, £ &
H; TA#, Z; [pro'dzekt] v. #LX|, it | offer ['ofe] ve. & F, £, EH; XTEE
Rl KA, #%a; WlH, RH (B n REEG), RV |/, FTH
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used to do sth. it & & F #HE = WROE D, REEZNEN

survey [sa:'vei] vt. 2, #/%; ['saivei] n. ] | promote [pro'maut] ve. (23, ##,; £, T
, B F; Eth, #H

disclose [dis'klouz] vt. #6555, W&, %% acknowledge [ak'nalid3] vt. 7&Kk ; Ffeeeee T

identity [ai'dentiti] n. & fr; B —M, —3 % T &l

adopt [o'dopt] ve. W3k K4, & A substantial [seb'steen[al] a. & F #y, £ LHy; 7

reveal [ri'vitl]ve. B8, #%E; EA, Bx Wy, KEW

shift [[ift) v./n. %, #h; Fi, &% in addition to f++++-- 2 4} (3L)

perceive [pa'sitv] vt. B, 24 ARE, ZFR | enlarge [in'la:d3]v. ¥k, ¥ E; KA

B, BB AR I, AR turn out R 2, JFH 2

alter ['o:lte] v. %, %hah, T & transform [treens'form] v. (£)BE M, (F)B % &

highlight ['hailait] ve. 73, R$, FE2F; n & B R, BE
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1. As colleges strive for market share, they are looking for names that project the image they want or
reflect the changes they hope to make.

[ZEHDI] Ra) 2 —ANERELEEG, a8 AAsT] Fo9RERBMNE, E46) 65 £F Zthey are
looking for names, 5Z &k @] that project the image or reflect the changes®5-4f 4647 3names, image/& &
SR T 75 M 6] they wantxt H #4754, changes/& /) ¥% € 75 M 4] they hope to makef 2t 2 471547
2. In 1997, the New School for Social Research became New School University to reflect its growth into

a collection of eight colleges, offering a list of majors that includes psychology, music, urban studies

and management.

[/ ] A& &) 89 £-F #the New School for Social Research became New School University,
€ Kto reflect its growth...collegestF B #934k %, L1413 4275 offering...majors*fa collection of eight
colleges#t AT AL, majors/& @I T —ANE 35 M 4 that includes. . .management* 3 3 47154

3. The University of Southern Colorado, a state institution, became Colorado State University at Pucblo
two years ago, hoping to highlight many internal changes, including offering more graduate programs
and setting higher admissions standards.

[Z5#93#7) A& 4) 49 £F # The University of Southern Colorado became Colorado State University
at Pucblo, %73 4Zi%a state institutionfFThe University of Southern Colorado#y ] 45 & &F 2 3 474k 735t
B, FLJE 41442 iEhoping to highlight many internal changes?E4¥ KLk, FLIE % 3342 i&including...
standards*tinternal changes#t /74N 3L, 3 ¥ offering...programs#esetting...standards 7] 4E4~73]
including#y 7% .
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Text 4

It looked just like another aircraft from the outside. The pilot told his young passengers that it was built
in 1964. But appearances were deceptive, and the 13 students from Europe and the USA who boarded the
aircraft were in for the flight of their lives.

Inside, the area that normally had seats had become a long white tunnel. Heavily padded(3E%€) from
floor to ceiling, it looked a bit strange. There were almost no windows, but lights along the padded walls
illuminated it. Most of the seats had been taken out, apart from a few at the back where the young scientists
quickly took their places with a look of fear.

For 12 months, science students from across the continents had competed to win a place on the flight at
the invitation of the European Space Agency. The challenge had been to suggest imaginative experiments to
be conducted in weightless conditions.

For the next two hours, the flight resembled that of an enormous bird which had lost its reason,
shooting upwards towards the heavens before rushing towards Earth. The invention was to achieve
weightlessness for a few seconds.

The aircraft took off smoothly enough, but any feelings that I and the young scientists had that we were
on anything like a scheduled passenger service were quickly dismissed when the pilot put the plane into
a 45-degree climb which lasted around 20 seconds. Then the engines cut out and we became weightless.
Everything became confused and left or right, up or down no longer had any meaning. After ten seconds
of free-fall descent( T [%) the pilot pulled the aircraft out of its nosedive. The return of gravity was less
immediate than its loss, but was still sudden enough to ensure that some students came down with a bump.

Each time the pilot cut the engines and we became weightless, a new team conducted its experiment.
First it was the Dutch who wanted to discover how it is that cats always land on their feet. Then the German
team who conducted a successful experiment on a traditional building method to see if it could be used
for building a future space station. The Americans had an idea to create solar sails that could be used by
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satellites.

After two hours of going up and down in the lane doing their experiments, the predominant feeling
was one of excitement rather than sickness. Most of the students thought it was an unforgettable experience
and one they would be keen to repeat.

1. What did the writer say about the plane?
[A] It had no seats. [B] It was painted white.
[C] It had no windows. [D] The outside was misleading.

2. According to the writer, how did the young scientists feel before the flight?

[A] Sick. [B] Keen. [C] Nervous. [D] Impatient.
3.  What did the pilot do with the plane after it took off?

[A] He quickly climbed and then stopped the engines.

[B] He climbed and then made the plane fall slowly.

[C] He took off normally and then cut the engines for 20 seconds.

[D] He climbed and then made the plane turn over.

4. According to the passage, the purpose of being weightless was to
[A] see what conditions are like in space
[B] prepare the young scientists for future work in space
[C] show the judges of the competition what they could do
[D] make the teams try out their ideas

5. This passage was written to
[A] encourage young people to take up science
[B] describe the process of a scientific competition
[C] show scientists what young people can do
[D] report on a new scientific technique
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J& XInside, the area...had become a long white tunnel & &R 45, [A]F A= % =8 % W &) Most of the seats
had been taken out, apart from a few... 485 J& .
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3. RHLE WG, RAT RSB WL ?

[A] AL RHLPGEIET!, SRR 5] %

[B] Al CHLIETE, SRIGZE12 T .

[C] At CHLIE RS &, SRJ5 %M 51 220804
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[ZR] A, @HE. BRELT P55 Ht00k off T425) § BB, RIS —4 K. ...the pilot
put the plane into a 45-degree climb which lasted around 20 seconds#= 5 = &) 77 2k 5 Then the engines
cut out, ¥ VAR Z[A]R A IEHZZE ., climbed*f Fput the plane into a climb, around 20 seconds*} i
quickly, stopped the engines%} & the engines cut out,

[B]3% F #9fall slowly#=[D]*R *F #turn over3d /& T P A4, [C]PR ¥ 49 20 seconds;Z & HLfe it
], %3] % et &% 52 10 seconds(ten seconds of free-fall descent).
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[C] MIZE P2 1 R s ARA T RE S fl A 4

[D] 15 FBA 22 i AhAT T AR %

[ZFX] D, W5/, RELAT W 6945 5 18 weightless & 4% % % ~E % 4. Each time the pilot cut
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1. But appearances were deceptive, and the 13 students from Europe and the USA who boarded the

aircraft were in for the flight of their lives.

[ Hr] A& 2 dandik H69 mA I o G MR 5H5) 61, % — A 51545 6) Fappearances
were deceptive, % =AFF7) 454 69 £F #the 13 students were in for the flight of their lives,
students & W3R T MAN G B € & A L #ATE4F, — 242 3E from.. .USA, F— MR ZEMNE

who...aircraft,

2. For the next two hours, the flight resembled that of an enormous bird which had lost its reason,

shooting upwards towards the heavens before rushing towards Earth.
[ #5347 ] A 4) 49 £ F 4 the flight resembled that of an enormous bird, & & 4~¥34Z+&For...hours
AR 18 k78, ST &M &) which had lost its reason%tbirdi# 471545, ILIE 533 4235 shooting. .. Earth & that

of an enormous bird#t 474N LB

3. The aircraft took off smoothly enough, but any feelings that I and the young scientists had that we

were on anything like a scheduled passenger service were quickly dismissed when the pilot put the

plane into a 45-degree climb which lasted around 20 seconds.

(53 HT] K 6) 2 dbutif 369 B A7) 4 ) M a9 5551 41, % —ANIF 51 44 3 The aircraft
took off smoothly enough, % =ANFF5| 582 —MNEMFEE, 86 T Hany feelings were
quickly dismissed, that I and...had# &M &) #ffeelings#t /715-4f, that we...passenger service
feelings#9 X 3B M &) 3 M A #EATANA LI, when...climb 5% = A58 2 4) P #94k35 K 4), which...

seconds # € 35 M 4] 2Fclimb#t 471545
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Text 5

It is easier to negotiate initial salary requirement because once you are inside, the organizational
constraints influence wage increases. One thing, however, is certain: your chances of getting the raise you
feel you deserve are less if you don’t at least ask for it. Men tend to ask for more, and they get more, and
this holds true with other resources, not just pay increases. Consider Beth’s story:

I did not get what I wanted when I did not ask for it. We had cubicle(/N}& f]) offices and window
offices. I sat in the cubicles with several male colleagues. One by one they were moved into window
offices, while I remained in the cubicles. Several males who were hired after me also went to offices. One in
particular told me he was next in line for an office and that it had been part of his negotiations for the job. I
guess they thought me content to stay in the cubicles since I did not voice my opinion either way.

It would be nice if we all received automatic pay increases equal to our merit, but “nice” isn’t a quality
attributed to most organizations. If you feel you deserve a significant raise in pay, you’ll probably have to
ask for it.

Performance is your best bargaining chip when you are seeking a raise. You must be able to
demonstrate that you deserve a raise. Timing is also a good bargaining chip. If you can give your boss
something he or she needs (a new client or a sizable contract, for example) just before merit pay decisions
are being made, you are more likely to get the raise you want.

Use information as a bargaining chip too. Find out what you are worth on the open market. What will
someone else pay for your services?

Go into the negotiations prepared to place your chips on the table at the appropriate time and prepared
to use communication style to guide the direction of the interaction.

1. According to the passage, before taking a job, a person should
[A] demonstrate his capability [B] give his boss a good impression
[C] ask for as much money as he can [D] ask for the salary he hopes to get

2. What can be inferred from Beth’s story?
[A] Prejudice against women still exists in some organizations.
[B] If people want what they deserve, they have to ask for it.
[C] People should not be content with what they have got.
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[D] People should be careful when negotiating for a job.

3. We can learn from the passage that
[A] unfairness exists in salary increases
[B] most people are overworked and underpaid
[C] one should avoid overstating one’s performance
[D] most organizations give their staff automatic pay raises

4. To get a pay raise, a person should
[A] advertise himself on the job market
[B] persuade his boss to sign a long-term contract
[C] try to get inside information about the organization
[D] do something to impress his boss just before merit pay decisions

5. To be successful in negotiations, one must
[A] meet his boss at the appropriate time
[B] arrive at the negotiation table punctually
[C] be good at influencing the outcome of the interaction
[D] be familiar with what the boss likes and dislikes

B g s

AR T EH SR H N 1) U F R IA
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timing ['taimin] n. B E %, B R EF appropriate [9' preuprlet] a &L HY, V'\ E R
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1. One in particular told me he was next in line for an office and that it had been part of his negotiations
for the job.

LERDHT] A4 49 £F A 0ne told me...and that..., told/s @ T WA T 7] 69 45 4] . he...
officefnthat it...job,

2. Tt would be nice if we all received automatic pay increases equal to our merit, but “nice” isn’t a quality
attributed to most organizations.
ST A2 —A5F70 4, BbutdEHAFI S8R, F—ANIFA a2 — IR
B A4y, ifF] FEARRIEA G, ZAARIRIEA G 89 2 F Aif we all received automatic pay increases,
W 733 k2 iEequal to our merit?E)E & & 155 4iincreases, % =AIF 514 4) it K 414 42 iEattributed to
most organizations ¥ J& & & #& 54 quality
3. Go into the negotiations prepared to place your chips on the table at the appropriate time and prepared
to use communication style to guide the direction of the interaction.
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prepared. ..timeFrprepared to...interaction,
K

FERE A G RI R LRAFBEAR L, FON—BHNAF, 2w B RARHLH i 2] LUS
g, AL, A ﬁ%ﬁﬁm W%WTﬁﬁﬁi FFBVIRIN B CRAT RN (0 RT e Pl Bl
Mo FUEHEH ERG L L, RILARIHRE 5, XA AU BRI L, 38 R AE Al B
ﬁMLcmm%%%&m%ﬁ$%!

FERBPE T ZORMIN%, BT R B AT BRI . FATHIAR A = 0 /N R 708 = A

AN E PR, B VAL B AL R @A N R I A A AT — AN — RS 5 A
*f? W&W%E¢%® % ﬁnu%&%ﬁﬁm%ﬂ$&£T”*bﬁ o HfRFEE VR

A W X (NES

Aﬂﬂgﬁﬁ_M%MA%%mFWﬁ Aﬁ%f%i% PRe] Mﬁ%éaﬁﬁ%

FoRIF S, TAERIZ BUFIRAED, %Mﬁm%ﬁ%@aﬁﬁM%oﬁmmﬁﬁm%*
AN IR FERD . A0 SRR AE N U e O 2 0T, AR AR % A/ B 7 E G AR (e, —A
WS KA ), REEE A AR R A N .

BAR A ABCIRIR VBT . BIATF s lisa % Tig— F ECmE. b ASHA1RE
»ﬁm%




20 | EHFFOEERM 1005
Text 6

New technology links the world as never before. Our planet has shrunk. It’s now a “global village”
where countries are only seconds away by fax or phone or satellite link. And, of course, our ability to
benefit from this high-tech communications equipment is greatly enhanced by foreign language skills.

Deeply involved with this new technology is a breed of modern businesspeople who have a growing
respect for the economic value of doing business abroad. In modern markets, success overseas often helps
support domestic business efforts.

Overseas assignments are becoming increasingly important to advancement within executive ranks.
The executive stationed in another country no longer need fear being “out of sight and out of mind” He or
she can be sure that the overseas effort is central to the company’s plan for success, and that promotions
often follow or accompany an assignment abroad. If an employee can succeed in a difficult assignment
overseas, superiors will have greater confidence in his or her ability to cope back in the United Sates where
cross-cultural considerations and foreign language issues are becoming more and more prevalent.

Thanks to a variety of relatively inexpensive communications devices with business applications,
even small businesses in the United States are able to get into international markets.

English is still the international language of business. But there is an ever-growing need for people
who can speak another language. A second language isn’t generally required to get a job in business, but
having language skills gives a candidate the edge when other qualifications appear to be equal.

The employee posted abroad who speaks the country’s principal language has an opportunity to fast-
forward certain negotiations, and can have the cultural insight to know when it is better to move more
slowly. The employee at the home office who can communicate well with foreign clients over the telephone

or by fax machine is an obvious asset to the firm.

1. What is the author’s attitude toward high-tech communications equipment?
[A] Critical. [B] Indifferent.
[C] Prejudiced. [D] Positive.

2. With the increased use of high-tech communications equipment, businesspeople
[A] have to get familiar with modern technology
[B] are gaining more economic benefits from domestic operations
[C] are attaching more importance to their overseas business

[D] are eager to work overseas

3. In this passage, “out of sight and out of mind” (Line 2, Para. 3) probably means
[A] being unable to think properly for lack of insight
[B] being totally out of touch with business at home
[C] missing opportunities for promotion when abroad
[D] leaving all care and worth behind

4. According to the passage, what is an important consideration of international corporations in
employing people today?
[A] Connections with business overseas.
[B] Ability to speak the client’s language.
[C] Technical know-how.
[D] Business experience.
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5. The advantage of employees having foreign language skills is that they can
[A] better control the whole negotiation process
[B] easily find new approaches to meet market needs
[C] fast-forward their proposals to headquarters
[D] easily make friends with businesspeople abroad

B SCEshb S B
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1. He or she can be sure that the overseas effort is central to the company’s plan for success, and that
promotions often follow or accompany an assignment abroad.

[ 5547 ) A 4) 45 £ F % He or she can be sure that..., and that...., be sure/& @ T # 4 that5]| 5

0 ZIBINE)

2. If an employee can succeed in a difficult assignment overseas, superiors will have greater confidence
in his or her ability to cope back in the United Sates where cross-cultural considerations and foreign
language issues are becoming more and more prevalent.

(FEHDI] A 2—NENREE4, E50 @27 F8 FHRENEG, E5)/5@T L4,

E 6] 49 2T Hsuperiors will have greater confidence in his or her ability, 7~ Xto cope...Statestf /5 &

1515 4hability, the United States/s &3k T — ANwhere 3| 89 T & M 6) &F HBEAT1545 .

3. The employee posted abroad who speaks the country’s principal language has an opportunity to fast-
forward certain negotiations, and can have the cultural insight to know when it is better to move more
slowly.

[Z5#953 %7 ] A& &9 £F 2 The employee has opportunity, and can have the cultural insight.
employee®y & @ A W AN G B T 1E X L BATIEAR, — AL k418425 posted abroad, % —ANEwhol

F89 Z B A), opportunity & Hk T — AR Z Xto...negotiationsF £ 5 B % 3%, insight/s @ T —AR
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Text 7

Office jobs are among the positions hardest hit by computation(it 54/ H 31k). Word processors and
typists will lose about 93,000 jobs over the next few years, while 57,000 secretarial jobs will vanish. Blame
the PC: Today, many executives type their own memos and carry their “secretaries” in the palms of their
hands. Time is also hard for stock clerks, whose ranks are expected to decrease by 68,000. And employees
in manufacturing firms and wholesalers are being replaced with computerized systems.

But not everyone who loses a job will end up in the unemployment line. Many will shift to growing
positions within their own companies. When new technologies shook up the telecomm business, telephone
operator Judy Dougherty pursued retraining. She is now a communications technician, earning about
$ 64,000 per year. Of course, if you’ve been a tollbooth collector for the past 30 years, and you find yourself
replaced by an E-ZPass machine, it may be of little consolation(ZZ/&) to know that the telecomm field is
booming.

And that’s just it: The service economy is fading; welcome to the expertise(#% [ 7%111) economy. To
succeed in the new job market, you must be able to handle complex problems. Indeed, all but one of the 50
highest-paying occupations—air-traffic controller—demand at least a bachelor’s degree.

For those with just a high school diploma, it’s going to get tougher to find a well-paying job. Since
fewer factory and clerical jobs will be available, what’s left will be the jobs that computation can’t kill:
Computers can’t clean offices, or care for Alzheimer’s patients([i /K 7% iR 7% B ). But, since most
people have the skills to fill those positions, the wages stay painfully low, meaning computation could drive
an even deeper wedge(#. ) between the rich and poor. The best advice now: Never stop learning, and keep
up with new technology.

For busy adults, of course, that can be tough. The good news is that the very technology that’s reducing
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so many jobs is also making it easier to go back to school—without having to sit in a classroom. So-called
Internet distance learning is hot, with more than three million students currently enrolled, and it’s gaining
credibility with employers.

Are you at risk of losing your job to a computer? Check the federal Bureau of Labor Statistics’
Occupational Outlook Handbook, which is available online at bls. gov.

1. From the first paragraph we can infer that all of the following persons are easily thrown into
unemployment EXCEPT

[A] secretaries [B] stock clerks [C] managers [D] wholesalers

2. In the second paragraph the author mentions the tollbooth collector to
[A] mean he will get benefits from the telecomm field
[B] show he is too old to shift to a new position
[C] console him on having been replaced by a machine

[D] blame the PC for his unemployment

3. By saying “...computation could drive an even deeper wedge between the rich and poor” (Lines 4—35,
Para. 4), the author means
[A] people are getting richer and richer
[B] there will be a small gap between the rich and poor
[C] the gap between the rich and poor is getting larger and larger
[D] it’s time to close up the gap between the rich and poor

4. What is the author’s attitude towards computers?

[A] Positive. [B] Negative. [C] Neutral. [D] Prejudiced.
5. Which of the following might serve as the best title of the passage?

[A] Blaming the PC [B] The Booming Telecomm Field

[C] Internet Distance Leaning [D] Keeping Up with Computation
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1. Of course, if you’ve been a tollbooth collector for the past 30 years, and you find yourself replaced by
an E-ZPass machine, it may be of little consolation(Z/&) to know that the telecomm field is booming.
[EHDTR] RO R—ANEREAE, § BRI FHEMIRIBEAG, ZEERIEMNE G A

Ft3) 56148 you've...yearsFeyou find...machine, £ &) #it be adj. to do@ &, itAH KX £3&, to

know...booming # L iE#9 £ 45, of little consolation#8 % T — AN 5034,

2. But, since most people have the skills to fill those positions, the wages stay painfully low, meaning
computation could drive an even deeper wedge(#2F) between the rich and poor.
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3. The good news is that the very technology that’s reducing so many jobs is also making it easier to go
back to school—without having to sit in a classroom.
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Text 8

Convenience food helps companies by creating growth; but what is its effect on people? For people
who think cooking was the foundation of civilization, the microwave is the last enemy. The communion(}
) of eating together is easily broken by a device that liberates household citizens from waiting for
mealtimes. The first great revolution in the history of food is in danger of being undone. The companionship
of the campfire, cooking pot and common table, which have helped to bond humans in collaborative living
for at least 150,000 years, could be destroyed.

Meals have certainly suffered from the rise of convenience food. The only meals regularly taken
together in Britain these days are at the weekend, among rich families struggling to retain something of
the old symbol of togetherness. Indeed, the day’s first meal has all but disappeared. In the 20th century the
leisure British breakfast was undermined by the cornflake; in the 21st breakfast is vanishing altogether, a victim
of the quick cup of coffee in Starbucks and the cereal bar.

Convenience food has also made people forget how to cook. One of the apparent paradoxes of modern
food is that, while the amount of time spent cooking meals has fallen from 60 minutes a day in 1980 to 13
minutes a day in 2002, the number of books and television programmes on cooking has multiplied. But
perhaps this isn’t a paradox. Maybe it is because people can’t cook any more, so they need to be told how to
do it. Or maybe it is because people buy books about hobbies—golf, yachting—not about chores. Cooking has
ceased to be a chore and has become a hobby.

Although everybody lives in the kitchen, its facilities are increasingly for display rather than for use.
Mr. Silverstein’s new book, “Trading Up”, looks at mid-range consumer’s willingness to splash out. He
says that industrial-style Viking cooktops, with nearly twice the heat output of other ranges, have helped to
push the “kitchen as theater” trend in home goods. They cost from $1000 to $9000. Some 75% of them are
never used.

Convenience also has an impact on the healthiness, or otherwise, of food. Of course, there is nothing
bad about ready-to-eat food itself. You don’t get much healthier than an apple, and all supermarkets sell
a better-for-you range of ready-meals. But there is a limit to the number of apples people want to eat; and
these days it is easier for people to eat the kind of food that makes them fat.

The three Harvard economists in their paper Why Have Americans Become More Obese, point out
that, in the past, if people wanted to eat fatty hot food, they had to cook it. That took time and energy—
a good chip needs frying twice, once to cook the potato and once to get it crispy(fi)—which discouraged
consumption of that sort of food. Mass preparation of food took away that constraint. Nobody has to cut and
double-cook their own fries these days. Who has the time?

1. What might the previous paragraphs deal with?
[A] The relationship between meals and convenience food.
[B] The importance of convenience food in people’s life.
[C] The rise of convenience food.
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[D] The history of food industry.

2. What is the paradox in the third paragraph?
[A] People don’t know how to cook.
[B] The facilities in the kitchen are not totally used.
[C] People are becoming more obese, thus unhealthy.
[D] Convenience food actually does not save people time.

3. What does the passage mainly discuss?
[A] The bad effects of convenience food.
[B] Mr. Silverstein’s new book.
[C] People’s new hobby.
[D] Disappearance of the old symbol of togetherness.

4.  Why have Americans become more obese?
[A] Because of eating chips. [B] Because of being busy.
[C] Because of being lazy. [D] Both B and C.

5. Which of the following might the author most likely agree with?
[A] There is nothing bad about convenience food.
[B] Convenience food makes people lazy.
[C] Convenience food helps companies grow.
[D] Convenience food is a revolution in cooking.
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1. The companionship of the campfire, cooking pot and common table, which have helped to bond
humans in collaborative living for at least 150,000 years, could be destroyed.
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& 1%-4hcompanionship, i 5 2 9] & which 3| § 49 3F FRF] 1 75 M 4], AFcampfire, cooking pot and
common table#t 474N AL BLAA

2. One of the apparent paradoxes of modern food is that, while the amount of time spent cooking meals
has fallen from 60 minutes a day in 1980 to 13 minutes a day in 2002, the number of books and
television programmes on cooking has multiplied.
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3. The three Harvard economists in their paper Why Have Americans Become More Obese, point out that,
in the past, if people wanted to eat fatty hot food, they had to cook it.
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Text 9

Tens of thousands of 18-year-olds will graduate this year and be handed meaningless diplomas. These
diplomas won’t look any different from those awarded their luckier classmates. Their validity will be
questioned only when their employers discover that these graduates are semiliterate(*f: 3L ).

Eventually a fortunate few will find their way into educational-repair shops—adult-literacy programs,
such as the one where I teach basic grammar and writing. There, high-school graduates and high-school
dropouts pursuing graduate-equivalency certificates will learn the skills they should have learned in school.
They will also discover they have been cheated by our educational system.

I will never forget a teacher who got the attention of one of my children by revealing the trump card of
failure. Our youngest, a world-class charmer, did little to develop his intellectual talents but always got by.
Until Mrs. Stifter.

Our son was a high-school senior when he had her for English. “He sits in the back of the room
talking to his friends, ” she told me. “Why don’t you move him to the front row?” I urged, believing the
embarrassment would get him to settle down. Mrs. Stifter said, “I don’t move seniors. I flunk(fi+----- ANEHE)
them.” Our son’s academic life flashed before my eyes. No teacher had ever threatened him. By the time
I got home I was feeling pretty good about this. It was a radical approach for these times, but, well, why
not? “She’s going to flunk you.” T told my son. I did not discuss it any further. Suddenly English became a
priority in his life. He finished out the semester with an A.

I know one example doesn’t make a case, but at night I see a parade of students who are angry for
having been passed along until they could no longer even pretend to keep up. Of average intelligence or
better, they eventually quit school, concluding they were too dumb to finish. “I should have been held
back,” is a comment I hear frequently. Even sadder are those students who are high-school graduates who
say to me after a few weeks of class, “I don’t know how I ever got a high-school diploma.”

Passing students who have not mastered the work cheats them and the employers who expect
graduates to have basic skills. We excuse this dishonest behavior by saying kids can’t learn if they
come from terrible environments. No one seems to stop to think that most kids don’t put school first on
their list unless they perceive something is at risk. They’d rather be sailing.

Many students I see at night have decided to make education a priority. They are motivated by the





