An Overview of Hotels

Learning Objectives

% Define the concept of hotel.

% Identify the types of hotels.

% Name different kinds of hotel services. [OfF"

o Uni o
% Know the Hotel Organizational Structure. nit 1 BRI

> Identify international hotel brands.
Warming Up

I. What do you know about the types of hotels? Please match the following terms to

their corresponding pictures.

| luxury hotel resort hotel motel all-suite hotel airport hotel
youth hostel bed and breakfast hotel budget hotel convention hotel
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Il. Please match the hotel types to their corresponding descriptions.

1.

luxury hotel

resort hotel

motel

all-suites hotel

airport hotel

youth hostel

budget hotel

bed and breakfast hotel

convention hotel

A. catering for the business travelers or
leisure travelers in an airport en route to
another destination

B. five-star hotel located in urban center
and resort offering full services

C. known for providing a bed, as well as
food services (most commonly breakfast) ; many
“BnBs” are operated by live-in innkeepers.

D. catering to young travelers, situated
in suburban areas with low price

E. designed to host large events and pro-
vide a wide variety of event options

F. catering to corporate travelers sta-
ying a week or more, offering a bedroom and
living room with limited kitchen facilities

G. catering to people traveling by car,
located outside urban centers in suburban or
rural area

H. catering to vacation travelers as well as
to businesses holding conference and meetings

I. a term used to refer to small and
medium-sized hotels with low costs that help

customers save a large amount of money

Il. Watch the video clip and get to know what a hotel is.

i
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Text Study

Something You Need to Know about Hotels

As one of the fastest-growing sectors in the 21st century, the hotel industry is one of !
- the most important components of the service industry, catering for customers who require

- overnight accommodation. It is closely associated with the travel industry. In this article,

you will learn more about the hotel industry.

What is a hotel?

The word ‘hotel’ is derived from the French hétel, which refers to a French version of
the townhouse. The term hotel was used for the first time by the fifth Duke of Devonshire
' to name a lodging property in London sometime in AD 1760. Historically, in the United

i Kingdom, Ireland, and several other countries, a townhouse was the residence of a noble !

- in the capital of major cities.

But what does the word “hotel” refer to in modern society?

A hotel is an establishment that provides paid accommodation, generally for a short

- duration of stay.

Hotels often provide a number of additional guest services, such as reception service, concierge |
- service, food and beverage service, room service (in-room dinning) , housekeeping service, recreation '
i service and so on;business facilities like conference halls, banquet halls, boardrooms; and space for '

- private parties like birthdays, marriage parties, etc. The services offered are often related to the |

' price paid, though what and how much is included varies from hotel to hotel.

Most of the modern hotels nowadays provide the basic facilities in a room—a bed, a cup- |
- board, a table, an air conditioner, and a bathroom along with other features like a telephone, a

' television set with cable channel or access to Internet connectivity. The facilities offered vary from

hotel to hotel, but all is aimed to cater for the needs and wants of the customer.

There might also be a mini-bar containing snacks and drinks (the consumption is added

to the guest’s bill) , and tea and coffee making unit with an electric kettle, cups, spoons,

- and instant coffee, tea bags, sugar, and the like.

What is hotel management?

Hotel management plays a vital role in the hotel industry. Such a business comes with many

- responsibilities and only the most qualified people can take on such roles. If you are ready for this :

exciting job opportunity, that will help you grow both personally and professionally.

A hotel manager must be confident, approachable and be able to adapt to new challen- |
ges, help different departments and ensure the hotel maintains a standard of excellence. As
- a hotel manager, you will be responsible for overseeing and having a strong knowledge of

- finance, planning, service and organization. You must have strong attention to detail, lead- :

ership and teamwork skills.

If you want a career that’s full of challenges, interesting people and exciting develop-

" ments, hotel management could be just what you're looking for!
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New Words and Expressions

New Words

n. #IT AT

n. B 53

n. fE18

. E;é/%

v, EJE

n. JEMR DR T AT

n. AEME s A
n. W7 B
n. JEAE A B
29/ 3

establishment

sector
component
accommodation
associate
derive
townhouse
lodging
property
residence
noble n.
n. JRAH
n. JHITA] 5 457 2L B[]

n. R}

n. FLE
YOk
n. BRIR
n. B 5 B A%

n. ELE R
Phrases and Expressions
ji] ...... %@l\:ﬁ)fﬁ'%’

be associated with... 5« P

Proper Names
French adj. PEM); EIER
Duke n. ANB;EE
Devonshire n. fESCHR CHEA% 2 V5 B #F19 HD

n. fEF

duration

reception
concierge
beverage n.
recreation
facility

banquet

cater for...

London

Professional Terms

Types of Hotels

luxury hotel ZE4ETE)E
chain hotel ¥ 8178 5
TR A
resort hotel FEARIE)E
all-suite hotel &5 5
convention hotel £33l Ji5

extended stay hotel 1 )5 /8

motel n.

boardroom n. BEHSSWE
cupboard n. A1

access n. il ; AR
connectivity n. E3%

snack n. JE.0;/NZ

consumption n. JH#E;H Y
n. Kav
adj. SLRVE; HE R
adj. ZRFEZR); A DY
adj. GG
adj. AJHEITHY

kettle
instant
vital
qualified
approachable
ST
n. PEHK

v, HR
75 5 5
B s
It %5

n. A O

adapt w.
challenge
ensure
excellence n.
oversee .
finance n.

career

be derived from.. g Fe-e---
instant coffee 7 %5 1N Mk

AD  abbr. ~Ju(JR H$HLT 1 Anno Domini)
United Kingdom n. 3Z[H

Ireland n. /R

boutique hotel ¥ i 5

bed and breakfast hotel #4312 FIARTE
eco hotel 757 )E

transit hotel #1145

heritage hotel U4k 7=l )5

youth hostel % 4F ik 45

budget hotel 4 3% AUk
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Core Departments of Hotels

Room Division Department 555 &5
Housekeeping Department % 57 #f
Front Office Department(FO) {jJT#B
Maintenance Department ZE{&%F
Food and Beverage Department
(F&B)E kB

restaurant n. &IE

bar n. JNE

coffee shop MNMET

Hotel Organizational Chart

An Overview of Hotels

‘2 [T

banquet n. BE4:

room service BN HEIR 5
kitchen n. 5

bakery n. Ht&EH

Human Resource Department(HR) A J1 % 530
Sales and Marketing Department 17 37 & £ #
Purchase Department 3% &

Financial Department I} 45 %8

Security Department %2 {4

Hotel organizational chart is shown in Figure 1. 1.
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Figure 1.1 Hotel Organizational Chart

Hotel Industry Knowledge

B 2 v ] 22 ) DR R i 1 22 [ BT i 4 K 3 54 Jre 21 b [ A 4 DI B i ) (InterCon-
tinental) . J7 2V )5 (Marriott) . i 75 )5 (ACCOR) . 7 /R W37 )5 (Hilton) (HLBLH JE (Hyatt) |
D1 e 45 =5 B 45315 )5 (Best Western) L 3£ )5 (Kempinski) | P4 Z=i )5 (Four Seasons) |
#& B 37 5 (Shangri-La) . 3CHE 28 J7 ¥ JE (Mandarin Oriental) 45, &N )5 42 A 5 %R [6] 89

T 37 F1 AR %6 30 28 AN R #9) R

TEF R F T, andb mt B AR TN RIS R A BN R P 2 PR AR LR A
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5 38 3 [ By )5 4 VA 0 45 F i R« SRR  AnEi 7 (St. Regis) (24 2 (Luxury Collection) | filj
JB R R 1 (Ritz-Carlton) (AR GE K (Waldorf, ) L FEH7 78 4 /8 151 ( Conrad Hilton) | 2 & (Peninsula) |
A58 (Park Hyatt) 28 88 = A4 )5 a0 W E 5 (W Hotels) JW J7 527 5 (JW Marriott) | g 3 716
JE (Westin, Grand Hyatt) . $8 7 )5 (Grand Hyatt) 5 ; & 257 )5 , 41 % 3k 2 (Sheraton) | %y /R i
(Hilton) . §& #% (Indigo) , 2 53 (Crown Plaza) &5 ; 71 &5 #4380 )5 » {048 I =5k % (Four Points) \F
SR i A6 BElE )5 (Hilton Garden Inn) JBILBET 3% (Hyatt Place) (& H ¥ )5 (Holiday Inn) ‘B % J& (Ibis)
8 s VISR ] N 53 28R 1 TR A T 0 R, an 4B 4338 ) (Huazhu Hotels Group) 8 V1 [ BRI )5 (Jin
Jiang International) . #1ZZ3 )5 (Home Inn) (A& )5 (Green Tree) , %545,

Listening

Spot dictation.

A hotel is a commercial establishment that provides 1. , food and other

services for the public. The development of modern economy brings a boom in world tourism

and business, and the 2. also develops rapidly. Star-rated hotel business is an

LIS 5o

important industry in many countries.

The hotel today not only offers 3. , food and beverages, but

also features such other services as providing modern telecommunication facili-

..l.!:u H'-

ties, 4. and convention halls. Comprehensive service sectors are i 1 07 4 3
now not luxuries but necessities for the clients, among which are 5. , swim-
ming pools, 6. , shopping centers, mail service, and beauty salons and so on.

Vocabulary and Structure

I. Match the Chinese expressions in the left column with their English translations in

the right column.

1. ZEAR)N A. suite hotel

2. BEABR S B. youth hotel

3. U ARNIN)N C. room service

4. BHNIE D. Human Resource Department
5. HAENR A E. luxury hotel

6. FH5ER F. instant coffee

7. BIRER G. resort hotel

8. FHFHHEMRS H. Food and Beverage Department
9. NI B R 1. budget hotel

10, BEE ik J. Rooms Division

Il. Complete the following statements with the words or expressions given below.

Room service  housekeeping  airport Food and Beverage  Front Office
lodging concierge service industry Bed and breakfasts  Careers |

1. The hotel industry is one of the most important components of the

2. A hotel is an establishment that provides paid on a short-term basis.
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3. are smaller establishments, which offer guests private rooms for overnight
stays, along with breakfast in the morning.

4. is a service provided in a hotel, by which guests can order food and drink to
be brought to their rooms.

5. The of a hotel is not only its “shop window” but also its “nerve center”.

6. The department in a hotel is focused on providing guests with food and
drinks during the course of their stay.

7. The main duty of the department staff is to see to the cleanliness and good
order of all rooms in the hotel.

8. A is a person or a staff member at a hotel who assists guests with luggage,
transportation or reservations.

9. An hotel is a hotel located at or near the airport for passengers of transit flights.

10. in the hotel industry can be extremely rewarding; however, they are also
challenging and fast-paced, which can be overwhelming for most people.

II. Match the hotel groups with their corresponding logos.

1. Hilton (£ /RKii5) A. @WYNDHAM

HOTELS & RESORTS'

=

2. InterContinental (| ) B. SHANGRI-LA

HOTELS and RESORTS
N
3. Accor () C. /\\al'l'l()tt

HOTELS - RESORTS - SUITES

4. Wyndham GR 8 4) d Hilton

HOTELS & RESORTS

5. Hyatt (115 . $

FOUR SEASONS

6. Marriott (&%)

7. Shangri-La (FF#% B0 3 INTERCONTINENTAL

HOTELS & RESORTS

8. Four Seasons(J4Z%) . H Y/\T T

HOTELS & RESORTS

-
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IV. Read the following statements and decide whether they are true or false.

1. Hotels are classified according to the hotel size, target markets, level of service, facilities
provided and number of rooms,etc. ( )

2. Motels are usually located in the downtown of a city. ( )

3. The Food and Beverage Department constitutes the second largest revenue generator of a
typical hotel. ( )

4. Most five-star hotels offer the highest level of personalized services, such as wake-up call
service, concierge service, room service, turn-down service, laundry service,etc. ( )

5. When a guest comes to stay in a hotel, he or she should go to the concierge to do the check-in.

( )

6. A walk-in guest is a customer who comes on foot. ( )
7. A hotel should be the home away from home for all the travelling guests. ( )
8. It makes no difference for guests to check out in the morning or in the afternoon. ( )
9. The Front Office is not very important in creating a home away from home for all the

guests. ( )
10. Housekeeping Department is usually the largest department in a hotel. ( )
V. Translate the following phrases.
1. room service 11. BRI )E
2. laundry service 12. W75
3. fitness center 13. H/jJT B
4. wake-up call 14, JoaEmm
5. concierge 15. B2
6. boutique hotel 16. F4&
7. resort hotel 17. 47 5L 6
8. coffee shop 18. E )N
9. Marriott 19. FAg HFBr
10. Hilton 20. 5.

Speaking

Make a dialogue with your partner according to the following situation.
A guest of Hismile Hotel is calling the Reception Desk for the information of hotel serv-

ices and facilities. A Front Office staff is answering the phone.

Extended Reading on Ideological and Political Education

The Development of China’s Hotel Industry

The hotel industry in China has developed rapidly over the past decade, driven by great
numbers of domestic and international tourists, and increasing living standards and per capita
: spending for tourism. Higher room prices, greater demand for services andquality, and !

! industry deregulation have also supported revenue growth over the period. The 2008 Beijing
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- Olympics and the 2010 Shanghai World Expo boosted the industry’s development by spur-

i ring significant investment in fixed assets and network expansion.

Many international hotel brands and their chains continue to expand in China, while
the domestic brands are focusing on expanding their footprint through mergers and acquisi-
tions. The government has introduced the Guangdong— Hong Kong—Macao Greater Bay Area
development blueprint and the Belt and Road Initiative, to bring in higher demand for luxury

~ hotels in the country.

China’s hotel industry has grown significantly in recent years and is expected to continue |
i to do so during the forecast period as well. With political and social stability, rapid economic !

- growth, and the vast population base and natural resources, China has lured many multina- :

tional hotels, including the world’s leading hotel chains to its potentially huge market.

With the rapid development of China’s economy and the continuous implementation of

" reform and opening-up policy, more and more foreign friends come to work and travel in |

China. It offers significant opportunities to China’s hotel industry.

China’s growing economy is encouraging more internal business travel, and these |
- travelers need a hotel for their accommodation. Concomitantly, the Chinese government :
" has also boosted holiday travel by releasing travel restrictions and further has introduced

National Day Holiday, Labour’s Day Holiday and many other traditional culture holidays,

i which offer generous vacation time.

China’s hotel market is expanding further to meet the growing demand from both domes- |
" tic and international travelers. China’s own hotel companies are comparatively small and
i immature when compared to foreign multinational companies. So, these domestic companies '

i are increasingly acquiring hotel management contracts from foreign multinational hotel compa- !

! nies to get higher brand recognition and more profound local expertise to serve visitors better.

- As of January 2021, among the global hotel top 20 list, Jin Jiang International Hotels had the
- largest number of hotel rooms for rent in China, accounting for 20. 18 % of all chain-branded '
hotel rooms in the country. The Huazhu Group has recorded the highest growth in terms of

hotel stock, moving up the world rankings. With the acquisition of the German hotel group

- Deutsche Hospitality, Huazhu intends to conquer the European market in the coming years.

- Home Inn, and Green Tree Hospitality are other major market players.

I. New words and expressions.

New Words

decade n. T4 chain »n. #EHUH)E
domestic n. EHNBY footprint n. JHED; B
per capita adj. ANIJH) merger n. & IF
deregulation n. (FF R 540030 figk 5 & 1 acquisition n. W4
revenue n. BLCA forecast w. T ; iR
boost w. {2 lure v, 5|if; 5

spur . AL SR multinational adj. ¥EK

&

9
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potentially adv. 7EHL restriction n. PFRF|IE

estimate . fif ;& immature adj. AN

inbound adj. F|AW recognition n. TAH ;R

affluent adj. &Y expertise n. TP FIH;ERK
internal adj. B stock n. ¥

concomitantly adj. fEBEHL conquer wv. 40 HE AR

Phrases and Expressions

in terms of... fE e+ JTT s Pheeeeer AEE account for... (BB LA b)) Leee e
Proper Names

World Expo i 518 % 2> Huazhu Hotels Group 441l )5 4 Al

the Guangdong—Hong Kong—Macao Greater Deutsche Hospitality 7882 7 5 £ 4]
Bay Area development blueprint B #5745 European adj. BRIMAY
X A i Home Inn {0 5
Belt and Road Initiative “—F — {8 1% Green Tree Hospitality Group #% i )5 4 7
Jin Jiang International Hotels &7 YT [E bRty )5
Il. Talk about the following questions after reading the passage and do some extended
discussion.
1. After reading the passage, what do you think of the development of China’s hotel industry?

2. As a hotel management major, what do you plan to do to contribute to China’s hotel industry?
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