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—RRMIEZXFETW DA R TRAELHMFHLEREEFRANARZET A&
MBI E M A B RF I, B B — R AR — R A A e 0 42 18 AR AT AT
B D H — RS ERE AL AITEE2E AL AR T ERES., £X 2T,
Wy FH R R, B F L) RRF—F 2 F 2,

@ BUAAE. BARTE 5 k22 R AR 28 i B [T, BSR4 8E4%,1998(03) : 9-14.
@ PR http://www. chinairn. com/news/20150120/115406642. shtml.
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(1) & 2 Fidenza ¥ # At

X A& & KA Chic Outlet Shopping MRk 889 H ik .70 % Ak X & M 4% Fidenza ¥
AT AT NN A B e X w7, X 2 H & TR S Frette, Reebok ., Nike,
Trussardi,Pinko %, i & Furla. Coccinelle #j 7 & #2 4% . Castellbajac 4§ s & & B = &
Bodum B4 a5, WH 2 5% F WA 1187 X A & % 4 Dei Venie Dei Sapori X it , ¥ 4
FHAETUAR LR Z R ERF G EFFEL AR S WA F,

(2) & La Vallee ¥4 AT

“La Vallee” 72 3% % 2 a9 4F 71 & 252 5k 4K £ w9 37 69 R A A4 30 ) 3 £ 09 % i ot o
A, CHFEZARRZT RN, EX 2 AR RAFERLFFTRERY 75 R A
214 & M 4w Giorgio Armani, Burberry, Celine, Givenchy, Salvatore Ferragamo, Feraud.
Christian Lacroix & Lalique %, La Vallee 4 AT mb 48 15 & B & 69 L L L RNAAR G T
B WS @ % (Fontainebleaw) , M Z 4, Wy 49 & 7T VA EAR ST & & 25 20 69 % H Ak
Fo AR PAZ T 2 H, AR R T 55 7T 2L X Wi Champagne-Ardennes 4 &5 .L 3 %
YT, A3 Moet& Chandon i & , 4k H i £ vk 69 & 4%, 2 W 4 76 3 38 m IR 45 09 R AR B,

(3) 3K Bicester W 4 4F

'€ 7% Chic Outlet Shopping M AT & 4 M % 7 64" 46 87, & % — AR M Tk 4y 1)
AR ACEBRABR LAY EZR, XARACL EN  Fo @58 La Vallee ¥ 45 4+
F4, LERBTASRNAELWERZSZA &M, 4o Aquascutum, Burberry, Ozwald
Boateng. Church’ s, Dunhill, Nicole Farhi, Hackett . Gieves& Hawkes Cath Kidston,
Links of London, Molton Brown.Mulberry,Paul Smith vA & Kenneth Turner % i#£ 100
M, EMAKE 4 37, Bicester MMATE EFH T L THAH TG L AR IR T 3 —stnt
MR EW A, I, R E K FIRAR T b B3 E R & Bicester 4 AT M 45
Z AWK C LMY T G R AT 8 R AR,

(4) & & ¥ AR La Roca ¥ ¥ AF

=R A A S B B 6 T AR 3R iX 2Z Conde Nast Traveller 7 &80 % AW id
La Roca My # 4t J& % b 49 % 3F ., La Roca M4 AF 2 Costa Brava 891 A S X, CILET
50 A ERRGIT RASM, WHHE 90 5T E L—F oW 5% 24 RACW 47 8 37 2o
th & . )42 Burberry.Loewe, Versace, Armand Basi.i& 3y % & i The North Face, TCN
YA RBI, AR FE M Cantimini Petit Bateau ## Nanos &, ®iX 2 ¥4, & 7T VA
KL W AT wb AR 64 0 32 T ¥ RAE P 4 R Pals, RE F ¥ L ik bk Ampuries, 4 4
WRRZHAELE,

(5) WEER—AMER % %X Maasmechelen ¥ 4 4+

BARB A e A SR RUAREBEWAER % X, 2 Chic Outlet Shopping F &4 A
WA 2 — X L AR 90 F Chic Outlet # & & ,150 12 % 4 &I e9 4. B4
AR R R0 E— B R AT R IRE A A AL EAS WK, B 4% 2 89 Pringle, Versace,
Feraud,Calvin Klein,Mer du Nord, Kipling. Qakley. Pinko, TSE, 7R — /7 2, 2 R 2%,
% Maasmechelen ¥ #, Fl B st A AL & & & W0 W38 a9 5o Al b oE — o9 ) 3 B R B
Wijnkasteel Genoels-Elderen, — & B EH&# @ £ X H H B AWM IR R EFOKRE,




