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1. RXFIE A
A nts-4 H2iF
) S B %_i._w.jc SEFEXL
Fs ( Source Text ) ( Translation by ( Reference
Students ) Translation )

1 | (Title) Start-ups Can and Should | ( b8 ) K2 u] BE )87 2% Aol | bl ) K2 wl 7 1] ) 81 4
Serve Up Some Fresh Lessons to | 2% 2] 7 %) [\ )G A4 b5 21 3 0 DA 3 A

Us Corporates
2 | Politicians and the media devote | XfFH/NU AL ( SMEs ), B | X FH/NEANE (SMEs ), B
plenty of sound bites to small | 2 FIEEAR A 1 K & 40 2246 | 2RI A 1 ok B B A%,
and medium-sized enterprises | Jit, FEARESETEMTUMAT R A | 4SS T BT R arbk
(SMEs), particularly about how | Z35 AT k55 i IR A TR AT, | SHBMIHRIIERRE, SRifi,
they are the lifeblood of the [{HFESRE, MW T=H 5IFAN | S0, TERREHNSEEHT,
economy and the like. But the | #5Th}, AR RAAENSH: | B KA RENS AR5 1G
reality is that, when it comes to | filZ]& &M ABKFIPEEE o % | B ABKRIPEAE . LR OREs:
input and commentary, it is big | W2 E R (AXA) Z K1 | 1 (AXA) W) E G AT
business that tends to have access | KZ2VHE], ‘B JEH T KEMN BFIE5k - /2P ( Amanda
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(8:5%)
" FHAEX SEFEX
Fs (S *iﬁf t) ( Translation by ( Reference
ource fex Students ) Translation )

to the right people and the right | 51T, [EH, WXTFESZEHFFR| Blanc ) FR, 1 U122 2% 4 H
commentators. Companies such as | FEUEEE TS A BRI | 2 200 AR T K EH)
AXA are big employers, and have | 1. P&k - fi22F} ( Amanda | 51T, [E]H), OGS0
a big impact on the economy and a | Blanc ) XFEEIE . OSSR T 1 BRI 5
strong influence on certain sectors, M 7

writes Amanda Blanc.

3 | So it is natural that such large | ;X Z& K2 &) H i KL | X —ZE KA B K520
companies have the largest voice | J, PIGAREARHL, ©ATERE | 01, BRI FIEL H
among media and political circles | AFIBAE BWAA G R AN L | BARKNEF XA
as they have the greatest clout, in AL, XA EREY, WA | IFmE X, WA A,
both a positive and negative sense. | TR . HAE AR AT | Ak, EARSIIFHIA X
But as a big corporate and with that | A7 XFMET, REZMAFEN | FMRAE, REZMSTAX
kind of profile, it is easy to fall into | JXFERIREBE: IAAFA DRI | FEAFERE: A SRR
the trap of thinking that we know | JEHTANE, FIE UUHEIXEE | TEHANE, HGEIXEEZD
everything about business and how | 4 &, ZE T

these entities should be run.

4 | There may be a few chairmen and | B[ E&AA /DA el 1 | TTRES A/ DEUNE F K el
chief executives who will balk at | $IUfTE 23 [l 42 TR AYTH S, | AT E 2 Il k2 T ok
what I’m about to say, but I think we | {HF I HFRATRAANARLEE | {H8, HIAHTRATRAIE
all have a lot to learn from SMEs | [1] HH/NIPFH 4 Al 27 2 1) | B ja) v Nl AT B Ak 27
and start-ups. I'm not going to | Hi7 . FIFAFTHILH Oh%E | AR S . FIHAT
pretend I am an expert in the small | /ML) %5 AHFIRAE, | B A S OhZMmlLE r
business community, but I do think | XL FRATERZ E TS | TR, HERE, XLAhl
entrepreneurs have a lot to teach the | Z I ENNREGIZZFANT, BRETARZ XTIl

rest of us about the customer. MK

REAIBLEIRIE AR FIEN | RANRE A T HRLE IR IS I 5
big, corporate financial services | R AL B RAR 5524 WIS | GEHH LI KA Bk 552>
companies talking about trust and | FUIR . XAEAREAWARD:, A | WIS INR . XRAR I
transparency. That’s great—it’s a | TAEALHTHZSE, X&—FE | ik, SRS E L,
huge improvement upon the pre- | KIJFEL . HIZIh, WK | XE—FE XML, HE
crisis attitude—but I think that if | 207, RAARZEBEIIXEESE K, WERKRAE] Kol
large companies and corporates | SRR EEREICZ AN, HIEME] | MEBk XA, HIEM
have any hope of really becoming | DUBUE A HUGIIE, BT A0 | BILLE 2 iy, SRl 1

5 | You can’t move these days for | /RAS
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(Zk)
S EY FHEX BEEX
FE (s * T £) ( Translation by ( Reference
ource fex Students ) Translation )

truly customer-centric beyond the | JHRX S/ | RO SRR | fRIXSERIA N . RG22 A5
nice sound bites, we need to look | ) HH /Nl A& EREANR s /NI AR

to what our smaller, more agile
cousins do.

6 | Whether it is a plumber, a high- | ANERKE T, ERHEHRGA | AMERAKE T, BEERHE
tech start-up or a cupcake-maker, | 7, AR RENIE PR, | Fddll, PECRAFRETEE
these firms know their customers. | #5 7 f# H LA . M IHGE | B4R/, #TRbi1E &
They know what they want, | BIZHFREH A, EHESE| %K. WITRIER PR
how to talk to them and how to | A8 LA Aa[W 5 Il 84T | 2R . 2SO 7 LR i
engage them over the long term. | KHHBER, [HBHBA HILEERR/E | BIEER M Ip, RN, Atdi]
And they know how to tailor | FEEFSAFIBIR SRR | ERERF XA Z i fEAs
their service and approach to | 55, KRARLESREMRIEX | AR SHTB, KAl
individuals. Corporates talk about | $£58 77, {HAMA THAFIEE | ALK ERE ST, [HAAAh
such things, but do they really | A$AENG 2 TTE A B S 28RV ENS 2
know how to deliver it?
7 |1 thought AXA did, but I had a | #— I\ A LREER MR T, | F— BN A LB PRE 4141 i
really eye-opening experience | {HJERAFEM—RAETIEREIE | 2] T, {HREXREN—IRED
last year. We held a series of | RFFHRSA . FA IESRE &4 | (EFRFIERTFIR A, FoAIHE
dinners across Britain with SMEs | HE T —R5I454s, MiEH/M | 2 S 2eHE TR, #i
and start-ups to understand what | Mp 5F4 020, A 7fE | /N S04k 200,
support they receive, what they | iX %820 w) I Be i Bl Bl 32 | A7 T A ix 220 v LR Be i
are lacking and what, if anything, | #§ . ARG ELR 22850l LUy | B0 S2HE . Ak LR
AXA could provide to help them | flifi [ HEF 235 BRI EARAT] | Z222RE ORI SE A A At Al 1243k

meet their growth aspirations. RIRI R IR B SR e At AT 1% J Y
JEH,

8 | We spoke to a host of different | A1 15 AR 22 A5 ] 24 w) J& FF A8 | Fefi 15 8 2 Amlb A8 i, X
companies, from designers and | jit, MAITHHAEBITE . B L | THAE] L MEFEX . AT
web communities to local artisan | X, 244 TIEONMEERE LK A7 | MRS DL A 0EE E % B
coffee shops and a producer of | I REIT IR 57 R H TG | JT7 IR S50k RIRMLIERIETGYT
bariatric suits for the NHS. It | JFAEMEERERNA =R . X | N4, XHEE 1
was a great mix, and two things | HAE— N AAFFFEIES . B | AATFFIES . NS
really jumped out at me at every | IEEMRATFS, HARXHEMA | IKFF2, A PIFFSAFR 5]
meeting. The first was that there | [R5 T RRMTER . BB | TIROER. 55, KON
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( Reference
Translation )

is a role for corporates to play in
supporting SMEs, and the second
was that [ had so much to learn from

these young, driven entrepreneurs.

RATINEZ AP % J
IR0 07, R X AR |
T B Ak A R 2 1Ak
AR,

AN K R
71 HR, XA
[avAGEESIN E Sy e A1)
A s B FRAT 1 22 2T

It was very clear from the conver-
sations I had that small businesses,
start-ups in particular, really are

craving basic business support.

AR NI, R
WAl B R T LUR
AT VR B A B RR A R
BES

MF GARLE NI, )
ARG T LR
AT B ARG A )l
553k

10

They are not necessarily businessmen
and women—they are people with
great ideas that have started to take
off, but they need support with
the bread and butter of running a
business, and if we corporates
have anything, it is expertise in
how to run a business. Most of
us have more resources than we
know what to do with, whether

that be finance, HR or marketing.

A DEIRAEER I . A T
YR TR, HER
Z DV MR
B, AT — R A E Y
Ll il FATH I R 2%
HAT A T F AT LUF
T, P E. NI
HoEiig.

AT AR BN AT
A ELEN R LR,
H i Z Al 1 )5 2 9% 45 52
Fi, mEAVER, Az
EHR AR,
(EIPNE 2 e ZEE =y R )
Ry, TR HESE D,
mvEar. NIRRT .

11

These new companies don’t need
us to tell them how to do what they
are doing—they already know
that—but they really could benefit
from our technical expertise and
resource, and we need to find a

way to get that through to them.

XEEHE Al C R B R
BE— RN T], FEATERA]
R, R, FAMLALEAR
A PN AT DU E AT 132 4 R
%, 1 HIFA VR RINEILIX
YEfE e

XL AL HNE (B AL
HHAC, HFATTERADRE.
{HR, FAIE Ll B ARG
EHAT D ENIZ4R %2,
1 HFAT A IMEE X
SEAEBLEA .

12

Corporates are very good at talking
the talk but it is small businesses
that do the walking. When it comes
to innovation, using language that
their customers understand and

developing products and services

RAwIET IR, HAETF
HEH b, A TEAFE L
TERIHT . 32 B ] LB
T LU IR il A A
PRSI, ANA T —HAES
A -

RovalBTibdHE, H7E
THER L, Ml AT
HhF TERHT. MR PR
PRI IETE LB R A AL
P SRS T, Nl —
ELAES | SR -
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(Zk)
" . FHEIFX SEEX
o TFEX .
Fs ( Source Text ) ( Translation by ( Reference
Students ) Translation )
tailored to individuals, small
business really is leading the way.
13 | ... which is why I believe that |- K4, SRERRAT | e XA A H AR,

while we corporates have the | JZAFHIASE ST, BRIRIYE | RAFFA 1A A dANA 9 71

power, influence and resource,
we have so much to learn from
smaller businesses. If we are
really committed to everything

we say about customer centricity,

U, AT UERARIBTEE Nl B
EEIES ARG, ARIRATE
B 255 SHUBA TR AT IR T Y
—YI, HmREE e A
BT, B4, Fdilm

SO SRR, AR
ST e A e R A E S
Vo JERIRA I IEHE TR
TR —Y), Hnbl%s
Frohts QTR TR AL,

BB i /Nl R % 24 )

2o

W2, FA IR BB ] /)
R A Al

innovation and disruption, I think

we could take a lesson from

SMEs and start-ups.

( JESCSR IR http: //www.telegraph.co.uk/business/2016/05/01/start-ups-can-and-should-serve-up-some-fresh-lessons-
to-us-corporates/, AP Cloris Liu. Ivy Deng. Maggie. Chen F1 May Li, )

2. it
79 1 X SCER SRR TSRS T 2SO bR B N . BRI SZETXT serve
up MR, ‘AR TP B oA TN AT DLn) K20 m) b — AR [ G 2200
MRAEEZ DA, KA LA /NI 2 AP . R %8G, Fhrd
HZEERRIE R : R AIE] A>T
J75 2 e Zb B sound bites ik A< B E 3 ) — KO s, sound bites B A “( BUTR 5

Wt A R S IR ) oEE B, TR, FECRAS B R B R SC, sound
bites A% /N B IFRIE AL 2 B 55 AN E RN & when it comes
to..., ANRESJBUEHBERAE R 27, TR AR RSOk BRI, X ]
PLigsy “—Hp k-7, W] DL B 16 PR3- AR E L R
AR, FRATT T R B ASCAVE# Amanda Blanc (1) HL AR BN AT Fs 22 B (B 4 A (1) 1
BEPITE, HARBSRG —/h)ik Amanda $#2 3] big employers, big impact, strong
influence &R0 A4 AXA, Kk, TEEHFEAR B G—A)iR I, X h) 251 it
177 V%, Amanda Fll AXA B-ETE—8, AHRMHIH . 55, FRIEERIEDR
writes Amanda 34308 “BTSIKFR”, ARBOL KA T LA ) (EZ A0 14
N4 WU AREE ) MENE L. A QSRR , SRRSO ESL
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JETE, /NS ShRE, ESCEE BB, AR . TEEEANAR, AR
—URHBL, EERES, TP ARNESOINESOE, H/AMEShRE, 5K
B, AT AL, AR kRSN, ST e, BREATF
Z B B SBATE, Wik 23k - 45 %8} ( Amanda Blanc ), {HAISREAA HE AT,
IVAZ oL L A

S Ao A EIRAE LU clout BURAMG TV, clout B0 “JRT, M0, XH, &
TTRRSE A R AL ) TETERL . A BOR U T4 75 ) business 1) % H % X, business i
T OCREET Ak RS HEEL WEREN R, feRNEMAER . Bl
WERSE, WEREEh k7, FERAERMIZE . EHS, entity & “FILIE,
SRS run FERDIAESE Y, A C&ET M CERY ZEL Bk, ZESHEE how
these entities should be run I}, ZEHER T30, AR HBUNCIZES X,

balk 5 “HEE” “ANINE" FE o X BRI E KA DA SE S rke i
SRS, TEARSCHES Y, entrepreneurs $E AN, X H /NIl 8 4] €1
LTI EA ) E NS

the pre-crisis attitude F°8 “fEHLATHIZSE", EMFENSREPZ 7 FEW—IKfE
ML, frFpPE B fEdL, XFE—3K, AifG0E A AL, ... really becoming truly
customer-centric beyond the nice sound bites. .. FEZREXA)EHIFEE S . 1HTEE customer-
centric H “JHi%&” Ml “F T MHHAMBEN, BET A LR X—EX,
“ERPT BB BT, AE & sound bites 7EX A)IE ) E X “ETR, B
M, 4Bz cousins F8AH/NEANY . BRIIEL 2 X e SCREI — KA Ao
how to engage them over the long term 24 “HMa KW 51 % 2, S04 5¢
Z” . tailor their service and approach to individuals B>k “MAE % PR TEALIR
%", EABRMNEG, 1EEH— AN AR RENEIRS 20, A e
E ISR T = 2T BRI AT, dn] LSS AN, KRB H 2R 2
W, 1%, [8MGE LN AR, B T (P2
ZEARE . BREEERE ) MR P AME TR A AR R, TE s et W,
T 2o ia) . REIARSEm X, HOCEIEEFR . /AN EIASE, KA
BN B BRE SR SRR R LR AE S P P RRASON. . ABAIk B R B —
SO, PRGSO, BT R AR AT S R A O LG
JER PR /NI B OGS T B B T BRI R A

I thought AXA did... ik “Fe— AR LREORRS AR AN 17, RIS T
VEBWSEE, 5 G SC SRRSO U 2

AESER T NEARREDE S /N, FEE X el i S o ERTEAS
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[ 55 28, R s B R RUE, AR T H I, % bariatric
suits for the NHS, 0] LI#¥ 3] bariatric suits J&—EIGITIES, AREF AL ES:,
Y341, NHS ( National Health Service ) &9 E REEITIR S5 R , % 183 B bRiGi4
X B ANRE A

59 start-ups 8 “HIAIA0IE" 5 “GDIEEYLNE], basic business support i A “EEAHIK)

553

J#%5 10 the bread and butter &4 “HAREDIY; HAEZIE” EASCHES Y, IS H A

b, WTLLER “BDLAY R B4

5 11 X /N PR AR R T R, BIRRS, 7EAMIEREETR AT T, ol

FEER, ERHL T, JOTERF S UOEIRIK I

g 12 ARBG ) 5 —h) il DI Se i) —h) R ABREAE My 3k, HI talking the talk is not as

JF5 13 XA AkEns RA AT N Al 45 H RS I XS 404 R Al

good as walking the walk, Zh “BRBR AW, fFE8EY, ZS5ES
BRI R . KA T U GER, /Ml 3 B &SR

BN
MR AMll—% P2 BUHRE N FIASERE S, Ml i X LS
TEARER A T P RMEEER) . (EBIPEINT, 252 Rl AU A Tl AR B XA EE
TE% 2 B BRI |, JC BRI T E R

« ERECHIE LA ©

1. ERiRIC

1)
2)

3)

4)

5)

6)
7

serve sth. up: to provide something or make something available to people [i1] ( F:A ) $24Hk
financial services: business services relating to money and investments, for example, those
offered by banks ik 555 &M

sound bites: short sentences or phrases that are easy to remember, often included in a speech
made by a politician and repeated in newspapers and on television and radio ( BUAR Eif
BopERIE R S ) YhE R B, WiE

circle: a group of people with family, work, or social connections f&7-; fEHl; #; B2
customer-centric (in commerce or marketing): designed to keep customers happy by finding
out what they want and dealing with their problems quickly DA% kit )

tailor: to make or prepare something following particular instructions & JHil{E; {didE N E T

crave: to have a strong or uncontrollable want for something {522, #ER

@

BRI WNEFRNE RECHTEN; SWRIREBD W ORI EFRIREFERE . A5
T CRISUERRRRII S % Cambridge Dictionary (https://dictionary.cambridge.org )o
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1) Small and medium-sized enterprises (SMEs): According to the definition by the European
Commission, an enterprise qualifies as an SME if it meets the criterion on the employee
headcount (between 50 and 249 for medium-sized, between 10 and 49 for small, and between 1
and 9 for micro), and one of two other criteria: a turnover of no more than 50, 10, or 2 million
euros, or a balance sheet of no more than 43, 1, or 2 million euros, for medium-sized, small, or
micro, respectively.

2) entrepreneur: a person with overall responsibility for decision-taking in a business, who
receives any profits, and bears any losses

3) start-up: a new business or other project, especially one seeking finance

4) AXA: a French multinational insurance firm

M. EiF5E3
WS ST AR I DL L I ZRSER b, A5LL T SRR R

Amazon Raises Minimum Wage for US and UK Employees

Amazon has raised its minimum wage for British and American workers, in a major milestone
for campaigners pushing for pay increases to tackle rising levels of poverty and inequality.

The company, which has become almost a byword for low-paid and low-quality work in
recent years, said it would increase its US minimum wage to $15 an hour for more than 350,000
workers. In the UK 40,000 permanent and temporary staff will get an increase to £10.50 an hour in
London and £9.50 across the rest of the country.

Jeff Bezos, the multi-billionaire founder of the e-commerce company who is also the richest
man in modern history, said, “We listened to our critics, thought hard about what we wanted to do,
and decided we want to lead. We’re excited about this change and encourage our competitors and
other large employers to join us.”

Lifting the minimum wage is designed to tackle the firm’s critics head on. But some
economists said the move was becoming a necessity as a result of labor shortages on both sides of
the Atlantic.

Amazon’s new UK minimum pay rates, which will take effect on 1 November, are at least

O ABIX—EBHHIFNMRIYTIEE : 1) Oxford Dictionary of Economics; 2') Oxford Dictionary of Business and
Management .
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21% higher than the current national minimum wage of £7.83. The new rate is also higher than the
level recommended by the Living Wage Foundation of £8.75, or £10.20 in London.

The current minimum for Amazon’s British workers is £8 an hour, meaning a pay rise of at
least 28% in London and 18% elsewhere, well above the rate of UK inflation. The lowest paid US
workers currently get $11 an hour, meaning an increase of 36%.

Amazon has faced intense criticism in recent years over pay, working conditions and the
company’s tax affairs around the world, which critics claim have helped it undercut traditional
retailers. Protests took place across Europe this summer by workers demanding higher pay.
However, the company said there were no plans for pay rises in countries other than the UK and
the US.

(Source: The Guardian)

h. HihkE

SEIKEIESR )G, TR BT U R B AR SR RIE . oAb, AR 2
HZRHEL SCRR A B ARSI A ) AR R 2, A ZSMLRD M) 7 B R LA i
1 /NIRRT R Al AT D 7 ad i B R L 2R BT 4304
2. WREEIEPR fie fe h /N il 5505 2 0 5 28 BEMINSR 22
3. W/ 22 SRR ISR 51, ASCBLRE IR R RS BRI, TE51E

W, AR L2 Pk

WETFBDIE vl R ] o ol A PO N R S A OGRS, DU (Rl
PRE Do (R BRDILIFE ) BITIT 1922 4, BT R ML RPRZTZ, HEEEs
R 55, AR E A BT, R, AR A AN ATl B A G
PR, I CREEIASE ) (LLHERPIA REIRIUR 55844 ) 45,

40
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MRAEA T, AR 1 b HARI T 2018 4F 10 H 22 HIHRIE, A4 1 bl 4
T REE A AT R P SRR TR B 2015 AEBEA R BT LK,
TIRHR RV, T XAS T i R BE ARG T RHZE O ) U8 . SCER L e il
AU L B A7 BRERAET B0 2 N OR-Fep b5 v ST ik — B0, A eSO BB i SO 5 Bl
HE, VIS, CRIEEREER . FEFTERT,

= TR
1. RXFESRA
e FHEIFEXL SEFN
o FE R T
Fs ( Source Text ) ( Translation by ( Reference
Students ) Translation )
1 | (Title) Vanke Service Launches | ( b5 ) Ji BRI ILAHE S & AP0l | Chisd ) Ja BHIDIEHE 73,
Sub-brand for Commercial | It 557~ k% b I A5 B
Property Management Services
2 | Zhu Baoquan, chief executive | f%iT, 7E) A& EINTI28470Y | [ HARK 2018 4E 10 H 22

officer of Vanke Service, anno-
unced the launch of the stand-
alone sub-brand at the recent 4th
China Property Management
and Innovative Development
Forum in Shenzhen City, Gua-

ngdong Province.

S0 i v I A B R R
JEitlz b, TTRVERIETE R
PRA B AT T TR

H ) i, T RE I
2T B S DY Je v FE Il A R
Sk itz b, TR
B FEPAT B R R A B AT
T R A AE PR R
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3 | Vanke Service Co., Ltd., a | FE&EHAYNILE PR SSHLN | TR — BFEP EZE %

leading provider of property
management services in China,
has launched a standalone
sub-brand for its commercial
property management services,
as part of the company’s grow-
ing effort to make headway in

this booming sector in China.

T 07 B4l A7 BR 2 | ( Vanke
Service Co., Ltd. ) #H T — 4k
SRS LR 25 1, X
FETE R E R Rl 20 KR S i)
W, TR R R

Jo (1 0 M LA AS T 8%
T3, A X — 28l
TR —4RU A 2 J ) —
6}0

This move highlights Vanke
Service’s two-pronged strategy
focusing on the management
services of both residential and

commercial properties.

E2E 5 . T RHDIE U 55 T
B, BN S E YL
ARGl

Erll A ) AL R T
FHEYNDATIUE 75 T H K
W, IR AEAE B A Al Ak
K

Vanke Service will also establish
a new subsidiary dedicated
to delivering commercial
property management services,
said Zhu. The brand launch
also marks a strategic shift
for Vanke Service to pursue
quality growth as merger
and acquisition activities in
property management services

are cooling down in China.

KRR, TIPHER 2L
— AR, RETTSE
[EEXZDASe: )&
{0 46 H AL bR 5 T Bz
B S —— il P R ARl
HOF AT B B i, 7R
Vi BRI K

KR, TIPSR
BAL— T, B
LRI E B, XA
R T RS T O )
RiE o v ] Rl Ll
IR R, TR
I

A

Investment in China’s
commercial real estate sector
grew 30% year-on-year in 2017
to reach 273 billion yuan ($39.4
billion), according to an earlier
report published by real estate
consultancy service provider

Cushman & Wakefield.

R AR A 17 5 4t 7= v A JE ) B A
B4l ( Cushman & Wakefield )
RATHIR A, 2017 4F, HER
i G Hl = 59 [ L B K 30%,
22730 AR,

B = v A ) HLAA) 5 6
A ( Cushman & Wakefield )
I 1l & AT 1) — £ 4k 5 FR,
2017 48, AP Dl i 4
7% ) b 1 4 30%, % 2 730
{zt.
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Students ) Translation )
7 | Vanke Service entered this | H 2015 4F#E N i 97\ Rk 55 | B 2015 AEFEN G L1

sector in 2015 and has achieved | 17l LISK, TRMINILE 44 | Tl EK, IR L JE+
rapid growth. The sector | i, 2017 4F, JIRMILAE | /-, 2017 4E, TRMIE
contributed 1.34 billion yuan | ¥R S5 AP A 23 R TTHR 1 | B EDIEYNIEE BESTHER T 13.4
to the company’s total revenue | 13.4 {Z AR N . {ZTCHINEN

last year.
8 | In recent years, the company | #if JLAEE, HRMNFZ R | EAR, TR SRE +
has clinched partnerships with | —#it 2 @187 T Fa e B9 SRRk | B —i Al Al a7 742
a number of leading Chinese | %R, HH O LI E L | @ AEIKIEC R, CLFERT
companies such as Internet | BT HE L BB, A&, A | BEE. BIR, 54k, 4.
giants Alibaba, Tencent, and | E.3k48%y, Foaia 78w b R | = Fo2) . o ¢ im A )
JD.com, telecoms behemoth | 3, WIEHHE, DIRFEF RS, | K%, BE 201848 H,
Huawei Technologies, mobile BE 201848 H, IRMILE | J7 R I AE I 52 SR
operators including China | Z/FHE 52 NIRRT T | RIF5ER T 481 A RLITE .
Mobile and China Unicom, | 481 NEDILIH .

and Tongji University. Vanke
Service had completed 481
commercial projects in 52
cities in China by August 2018.
9 |“Vanke Service has been a | Rfp&id: TR ERJLHER, | RORai: “Ted ErJLH4E
trailblazer in China’s residential | J7 RN — B AR EFETY | B, TR — B P EE
property management sector | & BATMEAYFFGE . FATIS 2] | BW I BT FF6 &
said | A & 1] F b AR R R B | FAT T 20 & 2 1) e Ml 4505
Zhu. “We are always ready | %= 2] 3 HEA TN SRR | MR BRI 213 58
to learn from and collaborate | &, LLI& & ATHIAR 588 01, | ITESLAVER R, fRETRA]
with established international | @i — A5 AK HZAANTEN L | MARSSRE S, #ix— iRk
players in the commercial | &,” 1. EalkKFHFR A"

sector to enhance our service

i

in the past decades,’

capabilities and achieve our

goal of becoming a strong and

long-lasting company.”
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(8:5%)
. g ﬁf—ti%.i SEIFENL
Fs ( Source Text ) ( Translation by ( Reference
Students ) Translation )
10 | Vanke Service is a subsidiary | J7 B} @1 R R0 o bz | 7Rl Hh 5 K 00 s
of China Vanke Co., Ltd., | A2 —, EERIIEZER G | P2l iR = 8 F 874

one of the largest real estate
companies in China, which

is listed on the Shenzhen and

PRI I S A S B i, T
FHl AT T B 720w

Hlo TR RN AL
Sy IR e 548 S B i) L
WA,

Hong Kong stock exchanges.

( SRR . https://www.chinadaily.com.cn/a/201810/22/WS5bcda701a310eff303283d6¢.html?from=timelin
e&isappinstalled=0, ZFAEPECH)IFE . Annie Yan, Van Fan., Coco Cao F Tina Xu. )

2. iR

ol

FrEEEEEARE BT SN ERERE, BRI SCE RS 255 BT
VIR N g, BEEIE for B935S, JTRMIDIL AR i 1 2R
WA BT, X KR SR RS . 2GR R, MERE
ARRE, bR R A T

XD ] H AR HRIE BT, 225 S0 CRICRAN A ] R I 08 e A
FRLLRENI L i3k ( dateline ), M3k T BURRRS M A RLRIRTIE], DL 150,
X B AR ESCRIRIERS, (HEDA) P25 AT U, AREFEIRIESCH Y B
FelliE. ABINAFE, B CERFEAZER (SWs+ 1H), A, 7E40750
AP TT TR, TR ME. BN, Vanke Service AT EMINL, AETITRMER,
TEBIR A F AR, AREHIES .

BB Rt R LA B R A R R, RS, X
W TGRSR, SR, WIS B SR ETE

this move 7EJETFHTE Hh B BUHIRAMIE, AUEAE ARSI B Al EAR B,
this move 3£ i %t I a standalone sub-brand for its commercial property management
services X — 21 . HSH P, Bi—BOF A B4R this move () H &
NZ, BITERT— B IFaa gy A B 5E 2., this move FEHTYNILL W AT
[, SRR EREIEAR, AR N BT COGE", H
BN RS ARSGES

ABEP SRS SRR AR ] . SRS OMIBR 12 i Ok AR R
WEG LI TEAL, ATHE RN TS . Tl
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96 AR TIHEKRERENE, 12510000 B 5= B gLy . e, 22
FYIFEIE, S4h, iETE R year-on-year ( [d]th ), month-on-month ( ¥tk ) % RIR
WK TR ELIRNC . A0 52584y according to an earlier report 1Y #EH1E,
SHEECK W AR SOk SRR, BRI EE, BRIk
MG

J¥%5 7 enter this sector (commercial property management services) 47 B B 15201 25 14 Hb
J7o TRMLR)E MA B : R YR 552 TR B 552 —7, X H
A “EDIR S Al S5 NEE . B, W REERREATIE, [EHEm
ARIER “FkERA L, EERRERNMZEN . B, ARMRESEM,
JC. M ARSI, I 1.34 billion yuan i “13.4 42787,

98 SCFESOm I AN, Bk, XPPTELELE . RS SR IL S5 Sl ik T
Mg AHPEEE XA B, BB RN, RIAES % 3
TR AN S5 28AS . AERIRA B o — A () I Ta) 77 g A R ), g
T, AR S SO R I ahh, i SE ISR ST 25
DX, TE#HI%E had completed I, FEBUMIZAERESOPR) 27, Sl E “R
T OSER T DR RBLER, ARER

759 X—Bif R g iE B S 1E, TE N E T ), BE e B
Sh. TEFSCh, SR 0E A SEaT, Sl A, B)5—h)iEn long-lasting
company ¥4 “Eal K F A", MIEEFHERC E R Znk, sl fai %
JR AR LR

510 7)) B s R AL BRSSO NI LR BHER R BRI IZ 5 R . 2
AEESCIN ETEAEEES:, A5 B R )6 2S8R 7 Rkl AT RHE
HEX A EME R . SHFE A SREIT 7Rk, HiBEZ2ME, BR
TR A TR R, BUTRILE TR r?, B H B — )i A28
TR =Y E oL

=. EmiaiCiSdrana

1. ERiRIC

1) standalone (in finance): a standalone company or organization manages its own activities and
does not depend on a larger organization for money or approval. ( A7) ) 437 [

2) two-pronged: having two prongs S EFF N

3) subsidiary: a company that is owned by a larger company J-2v), [ &4y ]
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4) revenue: the income that a government or company receives regularly ( BURFHY ) Bilie; (2
wi) W

5) clinch: to finally get or win something 5 )%,

6) real estate: property in the form of land or buildings JFHlF=; Azhf~

2. AR

1) Cushman & Wakefield: a leading global commercial property and real estate consultants that
delivers exceptional value by putting ideas into action for real estate occupiers and owners

2) property company: a company whose principal activity is owning and developing property.
This may be industrial, commercial, or residential. Property companies may specialise in
letting existing properties, or in new development and conversion of properties with a view
to selling them. Some top property companies include: CB Commercial; Jones Lang LaSalle,
JLL; Savills; Colliers International.

3) China Vanke Co., Ltd.: a leading urban and rural development and living services provider in
China

4) Vanke Service: a leader in China’s property management industry

5) merger: a combination of two or more firms into a single new firm. This takes over all
the assets and liabilities of the merging firms; shares in the new firm are divided between
the shareholders of the original firm on an agreed basis. A merger may allow economies of
scale or scope between the firms, which should lead to gains in efficiency. Merger includes

conglomerate merger, horizontal merger, and vertical merger.

. BiEES
RS SE AR TE DL L AR SERH b, AL T SEER BRI B A

Are Electric Cars Ready to Go Mainstream?

Back in January, 1 visited the Tesla Design Studio in Hawthorne, California, to interview the
firm’s founder and chief executive, Elon Musk.

The design team were welcoming, but nervous about what we filmed—and in the
background, as we sat down for the interview, were a number of cars draped in black sheets. One
key reason for the secrecy was that Tesla was just a couple of months from unveiling the product
on which its entire future now depends. Perhaps the Model 3 was under one of those sheets. The

importance of a car that would reach a wider public was underlined in our interview.
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“Unless there’s an affordable car we will only have a small impact on the world,” Mr. Musk
told me. “We need to make a car that most people can afford in order to have a substantial impact.
If we could have made an affordable car straight off the bat we definitely would have, it’s just that
it takes time to refine the technology.” But building a car that most people can afford is not just
about fulfilling Mr. Musk’s mission to create a more sustainable form of transport.

The Model S and Model X have won rave reviews and are credited with transforming
attitudes in the motor industry—and amongst drivers—to electric vehicles. But all the while,
Tesla has stacked up huge losses. While its sales nearly doubled in 2015, its losses nearly tripled to
$889 million. They may continue to rise as the company gears up for the Model 3, which involves
building one of the world’s biggest buildings, the Gigafactory, and ramping up production tenfold.

But what Tesla and its investors are betting on is that the car will sell in such numbers that the
company can drive forward into the sunlit uplands, where revenues start leaping ahead of costs.
The other big question is whether there really is a mass market for electric cars, and if so whether
Tesla is the company that will benefit.

The motor industry analyst Jay Nagley told me the Model 3 could be a tipping point for
electric vehicles, and said Tesla had done the whole industry a favor. “They’ve massively improved
the image and made people feel they are the future,” said the managing director of the Redspy
consultancy.

But he thinks progress will now be steady rather than spectacular. “The cost of batteries is
coming down and the range is going up, but battery management systems—the technology around
them—won’t get much cheaper,” he noted. “And charging in the big cities is still a pain.”

Others are also targeting the electric vehicle mass market. In the US, the Chevrolet Bolt—
about the same price as Tesla’s new car—is already in production and should be delivered by the
end of this year, 12 months before the Model 3. In the UK, we have a quarter of Europe’s electric
vehicle production and a fifth of all sales. The production is mostly the Nissan Leaf, made in
Sunderland—though at around £25,000 for a car with a range of around 100 miles, it may begin to
look expensive when the Tesla arrives.

What Tesla has achieved is already remarkable, forcing the likes of BMW, Porsche and GM to
move their electric vehicle efforts from sideshows into the mainstream. But now we will find out
whether the pioneer can end up as the dominant carmaker of the electric age—or merely a footnote
in its history.

(Source: BBC)

17



18

[ 4
A €= IR EH i SR A= “’

h. Bz

SERCBIEZR TG, AR T 3 S R D S A S G . Sa4h, E R T B
AR 5 FIAH STk TR, ARG £ B R L ] 5
1. AR TR 55 2 — , JTRHINI ) 5 e D R R TR 7
2. Ve G e R A AT B AL By, R R TR ORI S 0 TR
BENEBRTTA, R A% MR LA 5 7 S TIREL R o+l 7
3. VB G =B SN AR S5 HUAL Rk n] L NSRS ) 45 5 Tl 2
HEFERDIE: GEM 5. TS5 TR (1983~1999)) (EUFMEILTRL. B 8 H 2 5E )
TR M=o i o
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MAEARTTER, FATE 7 E HRMNT 2018 4E 3 H 2 HERIE, A28 1 ummEiE
Bl 2 B A E Y kOl SRRSOl . B e I B s SR R A O SRR SR T, [
WM E T ) A R e H RIS TR Y REETER, Rrgkin =2
Wy, FNFEBTE. CREEE AL, A EE RSO, W laser-
focus . biz upgrading, EIFES, WAFANERKIE LT FHLE B SCRIBH R S S, IR 18
I F B . Sl

= . E3GF

1. RFIE TG
FHEX SEFEX
_ BXEY T i
Fs ( Source Text ) ( Translation by ( Reference
° Students ) Translation )
1 | (Title) Starbucks Laser-Focused on | ( b8l ) A ELsdR v ity | (bl ) ALEsisiapiEtidg

China Market
2 | Coffee chain store operator continues | WIHEZES A AL B 5L S5 A | ( H B H 1M 2018 4F 3 H
with biz upgrading and expansion | Wi F- 2% IFFLL K2 H017 | 2 H L) whimEE 84 &2
into lower-tier cities. ks [TV N ST N2 = N
FRLlin — =2 IRk

3 |Strong growth in China has | #5 Fi RBUIHEESE A | 76 E s Kk A e
continued to boost Starbucks Corp’s | M L TEAEHH BT 1EF | sl aifa s TiF,
financial results, reflecting the | 2% . %&JEFER, FFARWIN | It e v = iz a0 &
significance of the Chinese market | {REWET 9K, XAEIL T | By, FEhE, XE4
where the world’s largest coffee | EX— gz, nTLAGE, | BRise K A ek i 85 Al
chain store operator has invested in | W= [P & A8t T A | 0115 . &R ARH A
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. , FHFEL SEFX
R .
( Translation by ( Reference
( Source Text ) .
Students ) Translation )
upgrading stores, local plantation | T ZLF], Ll K n] — =2k sk

and expansion into lower-tier cities.

T 4

China’s comparable same-store sales
increased 6 percent, according to
the company’s first quarter report of
fiscal 2018, which ended on December
31, 2017. In comparison, global store

sales only grew 2 percent.

WH, BB TH 2017
AESE DY R FE (2018 W AR 55
—ZRJE) Wi, I E]E R
B RIE 6%, A2
T, HAeBRUEHEEKR
1 2%,

R L T A A A 2018
SE—ZRPEIR, P [ s
BB IR 6%, Mk
ZF, HAREEY
KHRH 2%,

“China grew revenues 30 percent in
the first quarter, with the strategic
acquisition of East China positioning
us to accelerate our growth in the
key China market,” said Kevin
Johnson, president and CEO of
Starbucks.

EEEFEITEYLC - 2

#3fh ( Kevin Johnson ) i :

“TE 2018 WHESE—ZRE, 2
EL v FE ARG 4 30%, 1
o ] AR 0 S WA 15
TR Z IR X —
BN LR

B B HGRE AT
B - 253 (Kevin John-
son) P TEHRHIXITE
R S WS I 1 A A
Hh ] ST I
i, 2018 4 W 4F —Z= E,
2 B v A R U NS
T 30%”,

“Today, Starbucks has two powerful,
independent but complementary
engines driving our global growth,

the United States and China.”

A 5 | R X A T
GV BR R S A 19K
g, e TS L
"

A, SEE A E R A
B v A R A K A 1 K A3
71, EATHE AL X H
MANTE”

On December 31, Starbucks
completed the acquisition of the
remaining 50 percent share of its
East China business from joint
venture partners Uni-President and
President Chain Store Corp for
about $1.3 billion in cash, allowing
Starbucks to assume 100 percent
ownership of more than 1,400
Starbucks stores in Shanghai and
Jiangsu and Zhejiang provinces,
bringing the total number of wholly

owned stores in China to over 3,200.

12 H31H, BBwll 1312
SETHEMOE b ARk R
G — RIS — i i T
AR 50% WAL, B 5E A
IR L3 TR LAY
1400 RELEGTE, ff
By el e s E1E
ST 3200 R

12 H31 H, BEGHEE
2y 1312F B4, Wl
BRI AR
( bifggs— R e e
MR )FH 50% HIATAR,
BE SEA T B, TL9R
FIHFITHY 1400 RE A B
Sl N, (A B A v
AR PR MR
3200 %,




